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[bookmark: _Toc190258039]Introduction
[bookmark: _Toc143606851][bookmark: _Toc155691933][bookmark: _Toc190258040]About this report
[bookmark: _Hlk533144026]This methodological report describes the sample preparation, data collection and data preparation aspects of the 2024 Graduate Outcomes Survey (GOS, ‘the survey’), conducted on behalf of the Australian Government Department of Education (‘the department’) by the Social Research Centre. This report is organised into the following sections:
· Section 1 provides background information and a general overview.
· Section 2 describes the target audience and sample design.
· [bookmark: _Hlk533144088]Section 3 documents the survey design and procedures for conducting the study.
· [bookmark: _Hlk533144101]Section 4 outlines the questionnaire development phase and provides an overview of changes from the previous iteration including institution specific items.
· [bookmark: _Hlk533144136]Section 5 describes the data preparation procedures.
· Section 6 documents the final dispositions and response rates.
· Section 7 presents an analysis of response and non-response.
· Section 8 outlines key learnings and considerations for future iterations of the GOS.
[bookmark: _Toc143606852][bookmark: _Toc155691934][bookmark: _Toc190258041]Background
[bookmark: _Hlk533144167][bookmark: _Hlk533144203]The GOS is a component of the Quality Indicators for Learning and Teaching (QILT) suite of surveys, commissioned by the department. The GOS replaced the Australian Graduate Survey (AGS) which was conducted between 2009 and 2014. 
For a more detailed history of the GOS and its predecessor instruments, refer to the 2017 GOS Methodological Report.
[bookmark: _Toc143606853][bookmark: _Toc155691935][bookmark: _Toc190258042]Objectives
[bookmark: _Hlk533144315][bookmark: _Hlk533144360]The broad aim of the GOS is to measure the short-term labour force outcomes achieved by graduates of Australian higher education institutions approximately four to six months post completion of their undergraduate or postgraduate award. 
[bookmark: _Hlk533144280]The development, collection and reporting of these measures provides reliable, valid and generalisable information on graduate outcomes to the Australian government and to higher education providers. 
Specific research objectives of the GOS are to measure recent higher education graduates’:
· Employment and further study outcomes.
· Level of satisfaction with their higher education course. 
[bookmark: _Hlk146286262][bookmark: _Toc143606854][bookmark: _Toc155691936]The GOS survey instrument is also the mechanism for building the sample for another component of the QILT suite of surveys, the Employer Satisfaction Survey (ESS), through the collection of work supervisor contact details from employed GOS respondents. The ESS is a national survey that directly links the experiences of graduates to the views of their direct supervisors. Refer to the ESS Methodological Report series for more information about the ESS.
[bookmark: _Toc190258043]Overview
Graduates who completed a course from March 2023 through to February 2024 were invited to participate in the 2024 GOS. The 2024 GOS collection cycle was conducted over three distinct collection rounds (November 2023, February 2024, and May 2024).
The sample for the survey was mainly sourced from the Tertiary Collection of Student Information (TCSI) system, whilst the participating higher education institutions provided information such as contact details. 
The survey instrument deployed at each collection round in the 2024 GOS was largely consistent with previous years. 
The survey was fielded online in English only. Invitations were sent by email, with reminders sent by email and SMS. Reminder calls were also deployed with selected non-responding graduates. 
Participating institutions could commission an additional round of targeted SMS reminders during the main online fieldwork period, and additional reminder calls after the conclusion of the main online fieldwork period. Surveys completed as a result of reminder calls are included as completed surveys in this report.
A total of 130 institutions, including all 42 universities and 88 NUHEIs, participated in the 2024 GOS. From a final in-scope sample of 305,906 graduates, a total of 117,794 surveys were completed (as defined in Section 5.1). This was made up of 108,817 graduates of 42 Australian universities and 8,977 graduates of 88 non-university higher education institutions (NUHEIs). Refer to Table 1 for further details of participation by collection round.
Response rate varied across each collection round, with a marginally stronger response in the February and May rounds, relative to the November round. The final overall response rate for the 2024 GOS was 38.5 per cent, continuing a gradual downward trend from the 2023 GOS (38.7 per cent), 2022 GOS (39.4 per cent) and 2021 GOS (40.4 per cent). The final response rate for the 2024 GOS was higher for universities (38.7 per cent) compared to NUHEIs (36.5 per cent).
[bookmark: _Ref20327046][bookmark: _Toc153986946][bookmark: _Toc195109269]Table 1	Key project statistics
	[bookmark: Title1]Collection round
	Participating institutions (n)
	Total sample (n)
	Final in-scope graduates (n)
	Surveys completed (n)
	Response rate (%)

	2023 November University 
	42
	96,786
	88,120
	32,824
	37.2

	2023 November NUHEI 
	70
	11,008
	9,668
	3,419
	35.4

	2023 November Total
	112
	107,794
	97,788
	36,243
	37.1

	2024 February University
	34
	21,643
	19,607
	7,742
	39.5

	2024 February NUHEI
	46
	5,050
	4,407
	1,537
	34.9

	2024 February Total
	80
	26,693
	24,014
	9,279
	38.6

	2024 May University
	42
	189,012
	173,613
	68,251
	39.3

	2024 May NUHEI
	75
	11,654
	10,491
	4,021
	38.3

	2024 May Total
	117
	200,666
	184,104
	72,272
	39.3

	2024 Total collection University
	42
	307,441
	281,340
	108,817
	38.7

	2024 Total collection NUHEI 
	88
	27,712
	24,566
	8,977
	36.5

	2024 Total collection 
Total
	130
	335,153
	305,906
	117,794
	38.5


Note: For QILT projects, ‘response rate’ is defined as surveys completed as a proportion of in-scope sample approached, where in-scope sample approached excludes unusable sample (e.g., no contact details), out-of-scope and opted-out. This definition of response rate differs from industry standards by excluding certain non-contact and refusal outcomes from the denominator for the response rate calculation. For details of industry standards, refer to the American Association for Public Opinion Research Standard Definitions Report (2023). 
[bookmark: _Toc155691937][bookmark: _Toc190258044]Project milestones
Table 2 provides a summary of the key project milestones for each collection round in the 2024 GOS. There was no divergence between planned and actual milestone dates.
[bookmark: _Ref421626110][bookmark: _Toc484093664][bookmark: _Toc511937356][bookmark: _Toc153986947][bookmark: _Toc195109270]Table 2	Key project milestones
	[bookmark: Title2]Task 
	Collection round 2023 November
	Collection round 2024 February
	Collection round 2024 May

	Establishment - Core questionnaire development*
	14-Aug-23
	-
	-

	Establishment - Core questionnaire finalised*
	11-Sep-23
	-
	-

	Establishment - Start sample preparation
	21-Aug-23
	23-Oct-24
	19-Feb-24

	Establishment - Sample preparation finalised
	5-Oct-23
	15-Dec-24
	12-Apr-24

	Fieldwork - Soft launch main online fieldwork period 
	31-Oct-23
	6-Feb-24
	30-Apr-24

	Fieldwork - Start main online fieldwork 
	2-Nov-23
	8-Feb-24
	2-May-24

	Fieldwork - Start in-field reminder calls
	9-Nov-23
	15-Feb-24
	9-May-24

	Fieldwork - In-field reminder calls close
	30-Nov-23
	7-Mar-24
	23-May-24

	Fieldwork - Main online fieldwork close**
	3-Dec-23
	10-Mar-24
	2-Jun-24

	Fieldwork - Start post-field reminder calls†
	4-Dec-23
	11-Mar-24
	3-Jun-24

	Fieldwork - Fieldwork close†
	19-Dec-23
	26-Mar-24
	17-Jun-24

	Data preparation - Draft data and documentation to the department
	-
	-
	19-Jul-24

	Data preparation - Final data and documentation to the department
	-
	-
	2-Aug-24

	Data preparation - Institutional Tableau report and data files delivered
	-
	-
	30-Aug-24


*February and May dates not shown as only minor changes made to the questionnaire for these collection rounds. 
** Institutions that did not opt for post-field reminder calls. 
[bookmark: _Hlk50494379]† Institutions that opted for post-field reminder calls. 
[bookmark: _Ref513818035][bookmark: _Toc143606856][bookmark: _Toc155691938][bookmark: _Toc190258045]Sample preparation
[bookmark: _Toc143606857][bookmark: _Toc155691939][bookmark: _Toc190258046]Target population
The in-scope population consisted of all graduates who completed the requirements of an undergraduate or postgraduate award at a participating Australian higher education institution between March 2023 and February 2024. This included domestic and international graduates living outside Australia who studied at an Australian campus. Offshore graduates who studied at a campus outside Australia were excluded from the core survey. 
All graduates meeting these criteria were selected for inclusion in the survey. In this way, the 2024 GOS was an attempted census of all in-scope higher education graduates, thereby ensuring as full coverage as possible. 
[bookmark: _Ref141698714][bookmark: _Toc143606858][bookmark: _Toc155691940][bookmark: _Toc190258047]Institutional participation
[bookmark: _Hlk533144461]As for previous collection cycles, institutional participation in the 2024 GOS was optional. Of the 160 institutions (42 universities and 118 NUHEIs) invited to participate, all universities participated, whilst 30 NUHEIs[footnoteRef:2] chose not to participate. The main reasons cited by NUHEIs for non-participation included not having any student completions in the reference period, or in some cases, not having the administrative resources required. [2:  Of the NUHEIs that agreed to participate in the 2024 GOS, 16 were non-Higher Education Support Act (HESA) institutions. In 2021, department funding of QILT participation was extended to HESA institutions for the first time and non-HESA institutions continued to be able to participate free of charge, beginning from the 2022 GOS collection cycle.] 

[bookmark: _Toc143606859][bookmark: _Toc155691941]For a list of participating institutions and sample size by collection round, refer to Appendix 1. Please note that the November and May collection rounds historically have higher levels of institutional participation as the in-scope reference period for graduates aligns with the more common course completion dates in the middle or end of the year.
[bookmark: _Toc190258048]Course majors
[bookmark: _Hlk174539815]The default methodology for the GOS is to survey at the course/qualification level. However, institutions also have the option to survey their graduates at the majors level. Prior to providing the sample for the 2024 GOS, institutions were asked to confirm whether they wanted their graduates surveyed at the majors level. For consistency of data, institutions were required to take a uniform approach to surveying at the course level or majors level across the entire 2024 GOS collection cycle.
As majors data is not included in the TCSI system, the option of surveying using majors was only recommended for institutions with generic course offerings (i.e., Bachelor of Arts, Bachelor of Science, Doctor of Philosophy) that also had accurate administrative majors data available for populating the sample. Institutions that elected to survey using majors were asked to complete or update a concordance of majors to courses for their institution and provide data for each graduate’s major(s) in the returned sample files.
In the 2024 GOS, there were 11 institutions (all universities) that opted to survey using majors. All other institutions chose to survey their graduates at the course level. 
[bookmark: _Ref110861412][bookmark: _Toc143606860][bookmark: _Toc155691942][bookmark: _Toc190258049]Sample frame
The GOS used a centralised approach to sampling based on data extracted from the TCSI system[footnoteRef:3] to create sample files for individual institutions. This ensured the sampling methodology was robust, consistent and transparent across all institutions.  [3:  The TCSI system replaced the Higher Education Information Management System (HEIMS) as the authoritative source of information regarding higher education in Australia in mid-2021.] 

Institutions are able to submit course completion data to TCSI on a continuous basis. For the purpose of extracting the GOS sample, an agreed cut-off date for all completion data to be submitted to TCSI (approximately one week prior to the delivery of institution sample files in each collection round) was communicated to institutions.
Institutions that had not yet migrated to TCSI or had missing course completion data in TCSI were offered a Full template to provide all or part of their sample. The Full template enabled institutions to submit TCSI-consistent data elements for survey execution and reporting. 
[bookmark: _Toc110860045][bookmark: _Toc110867482][bookmark: _Toc110860046][bookmark: _Toc110867483][bookmark: _Toc110860047][bookmark: _Toc110867484][bookmark: _Toc110860048][bookmark: _Toc110867485][bookmark: _Toc110860049][bookmark: _Toc110867486][bookmark: _Toc110860050][bookmark: _Toc110867487][bookmark: _Toc110860051][bookmark: _Toc110867488][bookmark: _Toc110860052][bookmark: _Toc110867489][bookmark: _Toc110860053][bookmark: _Toc110867490][bookmark: _Toc110860054][bookmark: _Toc110867491][bookmark: _Ref110861531][bookmark: _Ref110861639][bookmark: _Toc143606861][bookmark: _Toc155691943][bookmark: _Toc190258050]Additional populations
[bookmark: _Hlk532554069]Institutions could include out-of-scope graduates as additional populations in the GOS on a fee-for-service basis. The sample return process allowed institutions to provide additional populations in their returned sample files. 
GOS additional populations can include groups such as offshore graduates who completed the requirements for an Australian award during the relevant GOS data collection reference period, or out of cycle graduates (graduates in-scope for a previous collection round but not approached). 
Six institutions (three universities, three NUHEIs) opted to survey additional populations in the 2024 GOS. Additional populations are not included in the National Report and do not appear in results presented in this report. 
[bookmark: _Toc143606862][bookmark: _Toc155691944][bookmark: _Toc190258051][bookmark: _Hlk109827762]Sample preparation overview
Detailed information regarding the GOS sampling process was available to institutions in the Collection and Sample Guide (refer to Section 3.1). The guide was provided to institutions prior to each GOS collection round and outlined the:
· timeline for sample provision
· options for submission of sample information
· data elements that were pre-populated, essential, or optional
· processes for inclusion of additional populations and majors data
· data elements important for response maximisation
· steps for flagging the in-scope population.
The department provided an extract of all TCSI submissions from institutions to the Social Research Centre. The Social Research Centre then reviewed this extract to identify records eligible to participate in the GOS. Sample counts by institution were checked against historical submissions to ensure all expected TCSI submissions were included in the extract. Following this, individual sample file templates were distributed to institutions for verification of the included graduate data and to append contact information. 
The sample file template allowed institutions to provide up to three email addresses and three phone numbers for each graduate. Institutions were expected to provide at least one email address for each graduate, preferably a personal email, with the inclusion of a secondary email address recommended. Provision of at least one phone number was taken as consent to include the graduate in reminder calls (see Section 3.2.3) and inclusion of a mobile phone number was considered as consent to include the graduate in SMS reminders (see Section 3.2.2). 
Institutions were also asked to review the in-scope status of all sample records, with an option to flag graduates who should not be surveyed as out-of-scope. 
[bookmark: _Toc110860057][bookmark: _Toc110867494][bookmark: _Toc110860058][bookmark: _Toc110867495][bookmark: _Toc143606863][bookmark: _Toc155691945][bookmark: _Toc190258052]Sample processing quality assurance
Upon receipt of an institution’s returned sample file, the Social Research Centre undertook a range of validation checks to ensure the quality of returned sample files. 
Issues identified through the sample return quality assurance process were communicated to institution contacts, with assistance provided to resolve issues, as necessary, so that all required validation checks were passed.
Sample preparation guidelines were reviewed ahead of each collection round to incorporate learnings related to sample file quality issues. The main sample file quality issues observed were as follows:
· Information essential for survey operationalisation or analysis not being provided, or not provided in the specified format.
· Non-allowable values being provided for variables that changed during the transition to TCSI from HEIMS.
· Insufficient, limited, or unclean contact information (i.e., phone number, email).
· Formatting issues such as altering of templates, use of special characters or duplication of unique records/identifiers.
· Incorrect course codes being provided or course codes not being up to date in the master course list.
· Inconsistent course information (i.e., courses with the same course code submitted with different field of education codes within a collection round or between collection rounds). 
· Incorrect assignment of majors or missing majors data.
Table 13 summarises the outcomes from the contact list cleaning process on contact information for all in-scope sample records provided by participating institutions. Given that many graduates could be contacted via multiple email addresses or phone numbers, the number of emails or phone numbers do not match the total sample for the 2024 GOS.
[bookmark: _Toc195109271]Table 3	Outcomes of contact list cleaning process
	[bookmark: Title3]
	Email: Base before pre-field cleaning (n)
	Email: Base after pre-field cleaning (n)
	Email: % valid cleaned
	Phone: Base before pre-field cleaning (n)
	Phone: Base after pre-field cleaning (n)
	Phone: % valid cleaned

	Total 
	633,396
	614,379
	97.0
	410,575
	363,604
	88.6

	University
	591,487
	574,540
	97.1
	374,432
	336,067
	89.8

	NUHEI
	41,909
	39,839
	95.1
	36,143
	27,537
	76.2


Note: Before pre-field cleaning reflects the number of contact information for all in-scope graduates. After pre-field cleaning reflects the number of validated contact information after cleaning duplicate or invalid email addresses and phone numbers.
[bookmark: _Toc143606865][bookmark: _Toc155691947][bookmark: _Toc190258053][bookmark: _Ref513795680]Exclusions
Exclusion rules included:
· duplicate sample records
· out-of-scope sample records based on the GraduateStatus variable (reasons include not being a graduate, graduate should not be contacted, graduate has been surveyed in a prior collection round or other reasons as determined by the institution)
· sample records with course information insufficient for the administration of the GOS instrument.
After application of the exclusion rules, 222,855 records were removed from the sample. This is notably higher than the 2023 exclusions count (170,931). The TCSI extracts received by the Social Research Centre contained all sample records in the TCSI database for every collection round, thus duplicate records (218,986) were included in TCSI templates provided to institutions to provide transparency of the TCSI extract data. The increase in exclusions in 2024 may be due to a greater proportion of total sample being submitted via TCSI templates than in 2023. 
[bookmark: _Toc110860062][bookmark: _Toc110867499][bookmark: _Ref514141312][bookmark: _Toc143606867][bookmark: _Toc155691949][bookmark: _Toc190258054]Survey design and procedures
[bookmark: _Toc143606868][bookmark: _Toc155691950][bookmark: _Toc190258055]Institutional engagement
[bookmark: _Ref110861324][bookmark: _Toc143606869][bookmark: _Toc155691951]The institutional engagement strategy for the 2024 GOS included:
· the timely provision of institutional planning resources, such as the QILT Key Dates Calendar and Collection and Sample Guide, accessible via the QILT provider portal.
· for each round of the GOS, confirmation of participation and nomination for fee for service activities via the Participation and Additional Services Form (PASF).
· GOS specific content in the QILT webinar and newsletter series, encompassing analysis of prior year survey results, sample preparation, questionnaire changes, response maximisation, survey methodology and fieldwork progress.
· the provision of a Marketing Pack to support institutional marketing activity, including a Marketing Pack User Guide and an Engagement activity plan.
· an ongoing dialogue with survey managers at participating institutions to discuss overall progress and work through response maximisation strategies, with a focus on assisting under-performing institutions.
Feedback on institutional engagement processes and on the resources provided was sought at the end of the collection period via the Respondent Engagement Survey.
[bookmark: _Ref110862032][bookmark: _Toc143606874][bookmark: _Toc155691956][bookmark: _Toc190258056]Contact protocol
[bookmark: _Hlk532554530]The 2024 GOS employed an extensive protocol of contact attempts, including an email invitation and up to nine email reminders, up to three SMS reminders, and telephone reminder call activity. 
An additional SMS and post-field reminder calls could be commissioned by institutions on a fee-for-service basis.
Each contact mode included provision to opt-out or unsubscribe from future contact, in alignment with obligations under the Australian Communications and Media Authority (ACMA) Spam Act. Graduates could also opt-out by contacting the GOS helpdesk.
Table 4 shows the date of contact activity, as well the number of emails and SMS sent. 
[bookmark: _Ref20328139][bookmark: _Toc153986948][bookmark: _Toc195109272][bookmark: _Hlk532554490]Table 4	Invitation and reminder schedule
	[bookmark: Title4]Contact activity
	Collection round: 2023 November Day of send
	Collection round: 2023 November Number sent
	Collection round: 2024 February Day of send
	Collection round: 2024 February Number sent
	Collection round: 2024 May Day of send
	Collection round: 2024 May Number sent

	Email invitation
(Soft launch commenced)
	31-Oct-23
	107,574
	06-Feb-24
	26,519
	30-Apr-24
	199,285

	Email invitation 
(Main launch commenced)
	02-Nov-23
	107,574
	08-Feb-24
	26,519
	02-May-24
	199,285

	Email reminder 1
	04-Nov-23
	101,293
	10-Feb-24
	24,841
	04-May-24
	186,794

	Email reminder 2
	06-Nov-23
	95,714
	12-Feb-24
	23,455
	06-May-24
	177,731

	SMS1^
	06-Nov-23
	82,395
	12-Feb-24
	20,620
	13-May-24
	145,992

	Prize draw 1 closed
	06-Nov-23
	n/a
	12-Feb-24
	n/a
	06-May-24
	n/a

	Email reminder 3 and In-field reminder calls commenced
	09-Nov-23
	88,918
	15-Feb-24
	21,729
	09-May-24
	167,633

	Email reminder 4
	13-Nov-23
	85,642
	19-Feb-24
	20,974
	13-May-24
	161,945

	SMS2
	13-Nov-23
	65,643
	19-Feb-24
	16,288
	20-May-24
	113,272

	Prize draw 2 closed
	13-Nov-23
	n/a
	19-Feb-24
	n/a
	13-May-24
	n/a

	Email reminder 5
	15-Nov-23
	80,761
	21-Feb-24
	19,981
	15-May-24
	153,018

	Email reminder 6
	20-Nov-23
	77,935
	26-Feb-24
	19,309
	20-May-24
	146,808

	SMS3#
	20-Nov-23
	52,767
	26/02/2024
	13,117
	27-May-24
	99,998

	Prize draw 3 closed
	20-Nov-23
	n/a
	26-Feb-24
	n/a
	20-May-24
	n/a

	Email reminder 7
	24-Nov-23
	73,645
	01-Mar-24
	18,510
	24-May-24
	137,646

	Email reminder 8
	27-Nov-23
	72,123
	04-Mar-24
	18,015
	27-May-24
	134,378

	SMS fee-for-service
	27-Nov-23
	13,979
	07-Mar-24
	4,878
	30-May-24
	28,136

	Prize draw 4 closed
	27-Nov-23
	n/a
	04-Mar-24
	n/a
	27-Apr-24
	n/a

	Email reminder 9
	30-Nov-23
	70,170
	07-Mar-24
	17,293
	30-May-24
	129,052

	Supplementary email±
	-
	n/a
	09-Mar-24
	16,981
	-
	n/a

	Online fieldwork closes*
	03-Dec-23
	n/a
	10-Mar-24
	n/a
	02-Jun-24
	n/a

	Post-field reminder calls commenced†
	04-Dec-23
	n/a
	11-Mar-24
	n/a
	03-Jun-24
	n/a

	Fieldwork closes†
	19-Dec-24
	n/a
	26-Mar-24
	n/a
	17-Jun-24
	n/a


* Institutions that did not opt for post-field reminder calls.
† Institutions that opted for post-field reminder calls.
^ The May collection round featured experimentation with the timing of SMS1, with 20% of the total sample sent SMS1 paired with email reminder 2 sent on 6 May 2024 to determine whether earlier send improved overall response. 
# The February collection round featured experimentation with the timing of SMS3, with 50% of the total sample sent SMS3 paired with email reminder 8 sent on 4 March 2024 to determine whether later send improved overall response.
± A supplementary email was sent in the final week of main online fieldwork of the February collection round due to low response.
[bookmark: _Toc143606875][bookmark: _Toc155691957][bookmark: _Toc190258057]Email invitation and reminders
[bookmark: _Ref19548251][bookmark: _Ref20328641]The message intent for the GOS emails is summarised in Table 5.
[bookmark: _Ref80103547][bookmark: _Toc153986935]An example of the invitation email used in the May collection round is provided in Appendix 2.
[bookmark: _Ref143702443][bookmark: _Toc153986949][bookmark: _Toc195109273]Table 5	Email plan message intent
	[bookmark: Title5]Activity
	Message intent

	Invitation
	Awareness raising and invitation

	Reminder 1
	Your feedback is important and will contribute to the experience current and future students, acknowledge graduate may be busy, soft mention of first prize draw

	Reminder 2
	Encourage early completion with prize incentive, and grateful if you could spare the time 

	Reminder 3
	Help government understand graduate employment and further study outcomes

	Reminder 4
	Grateful if you could spare the time to give feedback to benefit future students, improve course experiences at institutions, soft mention of second prize draw

	Reminder 5
	More feedback needed from graduates, important to give feedback even if not working

	Reminder 6
	Empathetic tone, acknowledge frequency of contact, improve career resources at institution, attention drawn to unsubscribe option, mention of penultimate prize draw

	Reminder 7
	Recognise uniqueness of graduate, acknowledge graduate may be busy, help improve outcomes for graduates and inform choices for future students

	Reminder 8
	Mention of final prize draw, still need to hear from more graduates from your course, grateful if you could spare the time

	Reminder 9
	Survey closing soon, important to give feedback

	Supplementary email±
	Last appeal: final email and chance to complete, help government understand graduate employment and further study outcomes


± A supplementary email was sent in the final week of main online fieldwork of the February collection round due to low response.
The Social Research Centre is committed to an International Engagement Strategy with the goal of increasing international student and graduate response, thereby improving the representation of this group in the QILT data. The customised email plan was implemented in GOS to appeal to the ‘international graduate’ identity (Reminder 1, Reminder 4, Reminder 6, Reminder 7, Reminder 8). An example of the reminder email used in the May collection round for the international graduate cohort is provided in Appendix 2. Additionally, international graduates were prioritised for in-field reminder calls (refer to Section 3.2.3).
A breakdown of email send outcomes by round of activity is provided at Table 6, Table 7, and Table 8. ‘Clicked on link’ is the key indicator used to measure email performance. Note these tables indicate the number of unique email addresses that invitations were sent to. Given that many graduates could be contacted via multiple email addresses, the number sent for the invitation email does not match the total number of graduates approached for the 2024 GOS.
The invitation remained the most effective email in the schedule with the highest ‘clicked on link’ rates across the schedule – 9.5 per cent in February, 9.2 per cent in May and 8.6 per cent in November. As could be expected, ‘clicked on link’ rates generally trended down with each subsequent reminder. Exceptions to this usually coincided with email reminders timed to align with prize draw close dates (Reminder 2, Reminder 4, Reminder 6, Reminder 8). 
[bookmark: _Hlk111614643]The proportion of bounced emails (sent emails that return with a server response indicating non-delivery) across the 2024 GOS collection cycle was lowest in May, followed by November. This indicates that at the national level, the quality of contact details in the approached sample was good and email cleaning processes were effective. However, poor email deliverability was observed throughout February with emails sent to Microsoft domains that may have caused higher proportion of soft bounce rates or significant delays in send time. While this issue is currently under investigation, we continue to closely monitor any potential issue that arise in future surveys.
Opt-outs were less than one per cent at each email, suggesting the nature of the survey and the timing of sends were not a concern for graduates. 
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[bookmark: _Ref523164958][bookmark: _Toc153986950][bookmark: _Toc195109274][bookmark: _Ref110861672]Table 6	Email send outcomes by round of activity – November 2023
	[bookmark: Title6]Total
	Invite
	R1
	R2
	R3
	R4
	R5
	R6
	R7
	R8
	R9

	Total sent (n)
	107,574
	101,293
	95,714
	88,918
	85,642
	80,761
	77,935
	73,645
	72,123
	70,170

	Clicked on link (%)
	8.6
	7.2
	6.6
	4.5
	4.6
	3.8
	4.4
	2.8
	2.9
	2.9

	Opt-out from link (%)
	0.5
	0.6
	0.7
	0.7
	0.7
	0.7
	0.7
	0.7
	0.6
	0.5

	Opened email (%)
	55.9
	53.3
	51.2
	52.6
	49.2
	49.2
	49.0
	49.1
	46.3
	47.7

	Unopened (%)
	32.8
	37.2
	39.6
	40.3
	43.3
	44.2
	42.9
	45.1
	46.5
	45.5

	Soft bounce[footnoteRef:4] (%) [4:  A soft bounce occurs when an email could not be delivered because of a temporary issue, such as the recipient’s mailbox being full or inactive.] 

	1.5
	1.7
	1.7
	1.9
	2.2
	2.1
	2.1
	2.2
	3.4
	3.5

	Hard bounce[footnoteRef:5] (%) [5:  A hard bounce occurs when an email could not be delivered for permanent reasons, for example when the recipient’s email address does not exist or the recipient’s email server has blocked delivery.] 

	0.7
	<0.1
	<0.1
	<0.1
	<0.1
	<0.1
	0.9
	<0.1
	0.2
	<0.1


[bookmark: _Ref525294665][bookmark: _Ref19610312][bookmark: _Ref141877043][bookmark: _Toc153986951][bookmark: _Toc195109275]Table 7	Email send outcomes by round of activity – February 2024
	[bookmark: Title7]Total
	Invite
	R1
	R2
	R3
	R4
	R5
	R6
	R7
	R8
	R9

	Total sent (n)
	26,519
	24,841
	23,455
	21,729
	20,974
	19,981
	19,309
	18,510
	18,015
	17,293

	Clicked on link (%)
	9.5
	7.8
	7.3
	4.6
	4.5
	4.2
	4.5
	3.3
	3.7
	2.0

	Opt-out from link (%)
	0.6
	0.7
	0.7
	0.6
	0.7
	0.9
	0.9
	0.9
	0.8
	0.7

	Opened email (%)
	54.2
	51.5
	46.5
	47.4
	45.7
	47.9
	48.0
	46.1
	45.1
	45.5

	Unopened (%)
	30.2
	39.7
	45.2
	47.1
	48.7
	46.8
	45.9
	48.1
	48.9
	51.1

	Soft bounce (%)
	4.6
	0.2
	0.3
	0.3
	0.4
	0.3
	0.3
	1.5
	1.6
	0.5

	Hard bounce (%)
	0.9
	<0.1
	<0.1
	<0.1
	<0.1
	<0.1
	0.3
	<0.1
	<0.1
	0.2


[bookmark: _Ref525294669][bookmark: _Ref19610314][bookmark: _Ref20328679][bookmark: _Toc153986952][bookmark: _Toc195109276]Table 8	Email send outcomes by round of activity – May 2024
	[bookmark: Title8]Total
	Invite
	R1
	R2
	R3
	R4
	R5
	R6
	R7
	R8
	R9

	Total sent (n)
	199,285
	186,794
	177,731
	167,633
	161,945
	153,018
	146,808
	137,646
	134,378
	129,052

	Clicked on link (%)
	9.2
	7.4
	6.1
	4.4
	5.3
	4.0
	4.8
	3.0
	3.1
	2.4

	Opt-out from link (%)
	0.5
	0.5
	0.8
	0.7
	0.7
	0.8
	0.7
	0.8
	0.6
	0.6

	Opened email (%)
	56.4
	55.5
	54.6
	55.7
	52.4
	51.3
	50.8
	51.6
	50.3
	50.4

	Unopened (%)
	33.1
	36.4
	38.3
	38.9
	41.3
	43.6
	43.2
	44.3
	45.6
	46.2

	Soft bounce (%)
	0.4
	0.2
	0.3
	0.3
	0.4
	0.3
	0.3
	0.4
	0.4
	0.4

	Hard bounce (%)
	0.4
	<0.1
	<0.1
	<0.1
	<0.1
	<0.1
	<0.1
	<0.1
	<0.1
	<0.1



[bookmark: _Ref111719290][bookmark: _Toc143606876][bookmark: _Toc155691958]
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Extensive pre-field testing was undertaken to maximise the proportion of emails delivered to primary inboxes (such as the ‘primary’ tab in Gmail and ‘focused’ inbox in Outlook). 
Actions taken and products used to optimise email deliverability included: 
· a dedicated Internet Protocol (IP) address range used only by the Social Research Centre for bulk email delivery. The reputation of this range was maintained year-round to keep the IP addresses ‘warm’. The dedicated range eliminated risks associated with bulk mailing from a shared IP pool
· during sample cleaning, email addresses were validated to reduce bounce rates, thereby minimising the degradation of IP reputation
· ongoing maintenance of technical services and policies to meet sender best practice
· optimisation of all images, hyperlinks and HTML code used in emails to meet deliverability best practices
· pre-field testing of emails across a broad range of mail clients, devices, and providers to confirm and optimise compatibility, display and delivery
· in-field tracking of email deliverability using analytics tools.
Poor email deliverability is often linked to themes and words such as ‘win’ and ‘prize draw’, resulting in emails being directed to email spam folders (including ‘Promotions’). When analytics tools detected deliverability issues, the wording was tweaked where necessary, to ensure delivery to the primary inbox, without altering the overall theme of message.
Despite the substantial advancements made in email deliverability testing, consistency and reliability of bulk email delivery remains an ongoing challenge for the GOS and the QILT suite of surveys more broadly.
[bookmark: _Ref141783496][bookmark: _Ref141866460][bookmark: _Toc143606877][bookmark: _Toc155691959][bookmark: _Toc190258058]SMS reminders
[bookmark: _Hlk532555235][bookmark: _Hlk520298998]SMS reminders were used during fieldwork to compliment the email contact strategy and provide an alternative contact channel as insurance against email deliverability issues. 
Up to three SMS reminders were sent during fieldwork as part of the standard QILT contact protocol. To reinforce the legitimacy of the SMS and email contact, each SMS was paired with an email reminder, sent on the same day as the email reminder, with the SMS content referencing the email as appropriate and timed to align with prize draw close dates (Reminder 2, Reminder 4, Reminder 6, Reminder 8).
An SMS reminder was sent to all in-scope sample members with a valid Australian mobile number who had yet to complete the survey. Those who had already completed the survey, unsubscribed from email activity, refused participation during in-field reminder calls or opted out via a prior SMS were excluded from the SMS sends.
Institutions could also opt-in for an additional fee-for-service SMS (refer to Additional SMS).
An example of the first SMS used in the May collection round is provided in Appendix 2.
Additional SMS
Institutions were also able to nominate for participation in an additional SMS (‘F4S SMS’) on a fee-for-service basis. 
The additional SMS was sent with email reminder 9 and featured an abbreviated version of the institution’s name.
Institutions could choose to send the message to either all, or a subset, of in-scope graduates with a mobile number during each collection round. 
In total, 28 institutions across the 2024 GOS collection cycle opted to send an additional SMS. 
SMS reminder performance
Table 9 summarises the number of SMS sent and the outcomes. 
The rate of survey completions directly attributable to SMS1 and SMS2 was over one per cent across the three collection rounds, with SMS3 featuring the lowest directly attributable completion rate at under one per cent. 
The additional SMS (featuring the abbreviated institution name) sent in all three collection rounds experienced substantially higher completion rates via the survey link included in the SMS, with the highest seen in the May round (4.6 per cent). These results illustrate the relative receptiveness of sample members to SMS in comparison to more traditional contact modes (like email) and provide justification for implementing the high performing strategy used in the fee-for-service SMS as a standard part of the contact protocol (refer to SMS reminder experimentation).
SMS reminder experimentation 
In 2024, experiments were conducted with SMS messaging to evaluate the timing and theme of messages. One test involved pairing SMS with an earlier email for SMS1. However, analysis of SMS outcomes between control and experiment groups did not indicate any significant impact, as the SMS was sent to graduates who were already likely to respond via email invitations, resulting in only a minimal increase in the overall response rate.
As for theme messaging, two strategies were tested: one using the abbreviated institution name, which is familiar to graduates, and another featuring the standard prize draw message. The experiment was conducted twice, with the prize draw messaging consistently generating higher engagement. Efforts are being made to incorporate both the prize draw and institution abbreviation in future messaging, though balancing this within SMS character limit remains a challenge.
[bookmark: _Ref50879967][bookmark: _Ref143702486][bookmark: _Toc153986953][bookmark: _Toc195109277][bookmark: _Hlk533145096]Table 9	SMS based follow up activity outcomes
	[bookmark: Title9]Contact activity
	Collection round: 2023 November n
	Collection round: 2023 November %
	Collection round: 2024 February n
	Collection round: 2024 February %
	Collection round: 2024 May n
	Collection round: 2024 May %

	SMS1 - Sent 
	82,395
	100.0
	20,620
	100.0
	145,992
	100.0

	SMS1 - Opened 
	71,541
	86.8
	17,887
	86.7
	132,428
	90.7

	SMS1 - Unopened
	9,350
	11.3
	2,423
	11.8
	11,744
	8.0

	SMS1 - Unsubscribed
	1,500
	1.8
	305
	1.5
	1,820
	1.2

	SMS1 - Completed via SMS link*
	1,108
	1.3
	332
	1.6
	2,416
	1.7

	SMS2 - Sent
	65,643
	100.0
	16,288
	100.0
	113,272
	100.0

	SMS2 - Opened 
	59,953
	91.3
	15,079
	92.6
	110,062
	97.2

	SMS2 - Unopened 
	4,188
	6.4
	893
	5.5
	1,278
	1.1

	SMS2 - Unsubscribed 
	1,501
	2.3
	316
	1.9
	1,932
	1.7

	SMS2 - Completed via SMS link*
	830
	1.3
	201
	1.2
	1,451
	1.3

	SMS3 - Sent 
	52,767
	100.0
	13,117
	100.0
	99,998
	100.0

	SMS3 - Opened 
	50,390
	95.5
	12,675
	96.6
	97,337
	97.3

	SMS3 - Unopened
	1,024
	1.9
	113
	0.9
	844
	0.8

	SMS3 - Unsubscribed
	1,353
	2.6
	329
	2.5
	1,817
	1.8

	SMS3 - Completed via SMS link*
	216
	0.4
	56
	0.4
	306
	0.3

	F4S SMS - Sent 
	13,979
	100.0
	4,878
	100.0
	28,136
	100.0

	F4S SMS - Opened 
	13,330
	95.4
	4,711
	96.6
	27,166
	96.6

	F4S SMS - Unopened
	351
	2.5
	69
	1.4
	375
	1.3

	F4S SMS - Unsubscribed
	298
	2.1
	97
	2.0
	595
	2.1

	F4S SMS - Completed via SMS link*
	455
	3.3
	93
	1.9
	1,293
	4.6


* Graduate completed survey directly via the SMS link. Due to the large scope of SMS activity, completions that could be indirectly associated with SMS (i.e., SMS prompted graduate to complete via email link) are not shown and would instead be attributed to other sources of response (refer to Section 7.3).
[bookmark: _Ref110861702][bookmark: _Toc143606878][bookmark: _Toc155691960][bookmark: _Toc190258059]

Reminder calls
Reminder calls were undertaken in-field and post-field as part of a ‘push to web’ response maximisation strategy during each collection round, designed to encourage online completion. 
In the 2024 GOS in-field reminders were used primarily to improve the representation of international graduates (refer to Section 7.2). Post-field telephone activity was a fee-for-service option to enable institutions to boost response rates. 
[bookmark: _Hlk532555049]Reminder calls involved attempting to contact graduates to collect updated email address information, with a survey invitation automatically emailed upon completion of the call. Up to two call attempts were made and a voicemail left where an answering service was encountered. 
In-field reminder calls
In-field reminders were conducted between the second and final weeks of the main fieldwork period of each collection round. To be selected for the in-field reminder calls, a graduate had to:
· Have a valid phone number available in the sample.
· Have not opted-out, screened-out or completed the online survey.
In support of the International Engagement Strategy, in-field reminder call activity for the 2024 GOS prioritised international graduates (determined by citizenship indicator).
Table 10 provides a summary of in-field reminder call outcomes by citizenship indicator. In-field reminder calls were made to 18.9 per cent of the in-scope sample approached for the 2024 GOS[footnoteRef:6]. [6:  The percentage is calculated by dividing the total sample initiated for dialing (63,292) by the total sample (335,153).] 

Approximately one-sixth of the sample initiated agreed to complete online by providing or updating their contact details (17.6 per cent). In total, a completed survey could be directly attributed to the in-field reminder call for 3.6 per cent of graduates called. There were additional completions that may be indirectly attributed to in-field reminder calls (16.9 per cent) that have been attributed to another source of response (refer to Section 7.2.1). For example, after speaking with a call centre operator or listening to a voicemail, a graduate contacted via reminder calls may have been prompted to complete the GOS via a link included in the email invitation or a SMS reminder.
[bookmark: _Ref19603464][bookmark: _Toc153986954]Marginally better outcomes were reported for international graduates (17.3 per cent agreed to complete online) than domestic graduates (15.0 per cent). This was result of prioritising international sample for the in-field reminder calls.

[bookmark: _Ref174718477][bookmark: _Toc195109278][bookmark: _Hlk79412154]Table 10	In-field reminder call outcomes
	[bookmark: Title10]
	Citizenship indicator: Domestic n
	Citizenship indicator: Domestic %
	Citizenship indicator: International n
	Citizenship indicator: International %
	Citizenship indicator: Total n
	Citizenship indicator: Total %

	Total sample initiated
	10,559
	100.0
	52,733
	100.0
	63,292
	100.0

	Unusable sample
	115
	1.1
	2,752
	5.2
	2,867
	4.5

	No contact
	8,255
	78.2
	40,072
	76.0
	48,327
	76.4

	Total contacts 
	2,189
	20.7
	9,909
	18.8
	12,098
	19.1

	Collected graduate’s email
	1,876
	17.8
	9,270
	17.6
	11,146
	17.6

	Other contact type
	313
	3.0
	639
	1.2
	952
	1.5

	Completed directly*
	404
	3.8
	1,893
	3.6
	2,297
	3.6

	Completed indirectly†
	1,587
	15.0
	9,098
	17.3
	10,685
	16.9


[bookmark: _Hlk80024704]* Graduate completed the survey directly via the in-field reminder email.
† Graduate completed the survey by any means other than the in-field reminder email after being contacted or left a voicemail from in-field reminder calls (excludes non-contact outcomes such as no answer, disconnected phone number).
Note: Unusable sample includes wrong numbers, disconnected numbers, not a residential number, fax lines, incoming call restrictions and respondent unreliable.
Post-field reminder calls
Post-field reminder calls were a fee-for-service option to enable institutions to boost response rates for reporting purposes and their own internal analysis. 
The number of institutions opting for post-field reminder calls at the November, February and May collection rounds was seven, four and seven respectively. 
Post-field reminder calls were conducted following the close of the main online fieldwork, with the online survey remaining open for approximately a two-week period (refer to Table 2) to allow for graduates of participating institutions to respond following telephone contact. Online survey completions resulting from post-field reminder calls were included in national reporting.
In addition to the criteria described for in-field reminder calls, to be selected for the post-field reminder calls, a graduate was required to:
· Not have a ‘contact’ outcome from in-field reminder calls.
· Meet any custom criteria chosen by the institution (e.g., the institution may only want to boost response in certain study areas).
Table 11 provides a summary of post-field reminder call outcomes. Post-field reminder calls were made to 9.0 per cent of the in-scope sample approached for the 2024 GOS[footnoteRef:7].  [7:  The percentage is calculated by dividing the total sample initiated for dialing (27,722) by the total sample (335,153).] 

Email addresses were confirmed or updated for around a third of all graduates called (31.4 per cent). 
Contact rates were generally higher for post-field reminder calls than in-field reminder calls. This could be due to factors such as differing demographics (the focus of in-field reminder call activity was international graduates).
[bookmark: _Ref532468525][bookmark: _Ref533168299][bookmark: _Ref19603757]A completed survey could be directly attributed to the post-field reminder call for 6.1 per cent of the sample called. As for in-field reminder calls, there are survey completions that may be indirectly attributed to post-field reminder calls (a further 7.6 per cent of graduates called). The lower rate of indirect completion, compared to in-field reminder calls, could be due to no other engagement activity being conducted during the post-field period.
[bookmark: _Ref80181561][bookmark: _Ref174718500][bookmark: _Toc153986955][bookmark: _Toc195109279]Table 11	Post-field reminder call outcomes
	[bookmark: Title11]
	Citizenship indicator: Domestic n
	Citizenship indicator: Domestic %
	Citizenship indicator: International n
	Citizenship indicator: International %
	Citizenship indicator: Total n
	Citizenship indicator: Total %

	Total sample initiated
	19,952
	100.0
	7,770
	100.0
	27,722
	100.0

	Unusable sample
	205
	1.0
	152
	2.0
	357
	1.3

	No contact
	12,674
	63.5
	5,513
	71.0
	18,187
	65.6

	Total contacts
	7,073
	35.5
	2,105
	27.1
	9,178
	33.1

	Collected graduate’s email
	6,767
	33.9
	1,941
	25.0
	8,708
	31.4

	Other contact type
	306
	1.5
	164
	2.1
	470
	1.7

	Completed directly*
	1,218
	6.1
	464
	6.0
	1,682
	6.1

	Completed indirectly†
	1,536
	7.7
	573
	7.4
	2,109
	7.6


* Graduate completed the survey directly via the post-field reminder email.
† Given that standard response maximisation initiatives cease at the end of the main online fieldwork period, ‘Completed indirectly for post-field reminder calls is defined as: graduate completed the survey by means other than the post-field reminder email after being called from post-field reminder calls (excludes calls to disconnected phone numbers).
Note: Unusable sample includes wrong numbers, disconnected numbers, not a residential number, fax lines, incoming call restrictions and respondent unreliable.
[bookmark: _Toc143606879][bookmark: _Toc155691961][bookmark: _Toc190258060]Fieldwork briefing and quality control
Call centre operators selected to work on the 2024 GOS in-field and post-field reminder calls attended a briefing session delivered by the Social Research Centre project management team. Briefings were conducted prior to the commencement of in-field and post-field activities in each collection round. The briefings covered an overview of the GOS and QILT, privacy and confidentiality policy, reminder call procedures, and fieldwork timelines. 
Each briefing session was followed by a run through of the reminder call script and a training module delivered by the operations team. The training module focused on building skills for respondent liaison and respondent engagement, making use of call recordings and role-play exercises to practice response maximisation skills.
In field quality control procedures were in accordance with ISO 20252:2019 standards.
[bookmark: _Toc143606881][bookmark: _Toc155691963][bookmark: _Toc190258061]Social media
Prior to the 2024 GOS, paid ads were used to build awareness of the survey by reaching a larger audience than was possible via organic posts on the QILT social media accounts.
Due to relatively low social media engagement in recent collections, a modest advertising campaign was undertaken for the 2024 GOS to support the response maximisation strategy. This involved organic (i.e., unpaid) ads that were shared across Facebook and Instagram from the QILT social media accounts (https://www.facebook.com/QILT1, @qilt_src) to build a general level of social media presence. 
Social media ad content was tailored with calls to action appropriate for each fieldwork milestone (e.g., referencing a ‘chance to win’ during the prize draw period) and built upon message intent themes from the email reminder plan. An example of a social media ad is provided in Appendix 2.
[bookmark: _Toc143606884][bookmark: _Toc155691966][bookmark: _Toc190258062]Data collection
[bookmark: _Toc143606885][bookmark: _Toc155691967][bookmark: _Toc190258063]Online survey
[bookmark: _Hlk519866005]The online survey could be accessed by clicking on the link in the email invitation or reminders, via the GOS landing page on the QILT website, via a redirect from the GOS home page, by clicking the link in the SMS, or a redirect from social media ads. Clicking from the email invitation, email reminder or SMS would go directly to the beginning of the survey. 
Sample members could also access the survey from the GOS landing page via an authentication process, where they could log into a generic link to allow entry into the survey by validating themselves to the sample information as a legitimate sample member. A unique survey link is then sent to the graduates' choice of email or SMS based on available sample contact information. Authentication opens prior to the main survey launch, typically mid-morning on the day of soft-launch. Further improvements were made to the authentication process for the 2024 GOS, where in-scope graduates could validate themselves against fewer personal information items (institution name, student ID number and contact information) against the sample information (previously they had to also input first name and date of birth). An example of the landing page used for the authentication process is provided in Appendix 2.
Alternatively, in-scope graduates without the required authentication information could access the survey by contacting the QILT Helpdesk. 
[bookmark: _Hlk532556882]Online survey presentation was informed by the Australian Government accessibility guidelines, ensuring easy access for graduates to complete the survey. Standard online survey features included:
· consistent presentation and placement of “Next” and “Previous” buttons
· input controls and internal logic/validation checks
· tailoring error messages as appropriate
· splitting long statement batteries over several screens to reduce the number of items that require vertical scrolling on a desktop
· sizing the panels for free text responses commensurate with the level of detail required in the response
· automatically ‘saving’ with progression to the next screen
· the capacity to save and return to finish off at another time, resuming at the last question viewed.
[bookmark: _Hlk519865855][bookmark: _Ref79764125]The survey look and feel was customised to be consistent with QILT branding guidelines, including the use of the GOS logo and colour scheme. This ensured consistency with the look of the email invitation and reminders, organic advertisements placed on Facebook, and the QILT website. A copy of the questionnaire for the May collection round is included in Appendix 3, and examples of the online survey look and feel on desktop and mobile in Appendix 4.
[bookmark: _Toc143606886][bookmark: _Toc155691968][bookmark: _Toc190258064]Survey testing
[bookmark: _Hlk519861400]Standard operational checks of the online survey were conducted pre-field to ensure implementation aligned with the intended questionnaire design.
In addition to these standard checks, institutions with additional items (refer to Section 4.3.1) were sent test links to facilitate testing and sign off on their items prior to field launch. 
[bookmark: _Hlk141538991]The survey was soft launched over two days per collection round with a small component of each institutions’ population. Data was checked following the soft launch to ensure all survey sequencing was functioning as intended. No issues were identified during the soft launch data checks and the main survey launch proceeded as scheduled for each collection round. To further ensure the integrity of the data, relevant checks were repeated following the main launch.
[bookmark: _Ref110862224][bookmark: _Toc143606887][bookmark: _Toc155691969][bookmark: _Toc190258065]Quality assurance and applicable standards
[bookmark: _Hlk519861211]All aspects of the GOS were undertaken in accordance with the Privacy Act (1988) and the Australian Privacy Principles contained therein, the Privacy (Market and Social Research) Code 2021, the Research Society’s Code of Professional Behaviour, and ISO 20252:2019 standards. 
All senior QILT staff are full members of the Research Society or maintain professional membership relevant to their role, and the Social Research Centre is also a member of the Australian Data and Insights Association (ADIA, formerly Association of Market and Social Research Organisations). 
All sensitive or personally identifiable information such as sample and data were transferred using the QILT Secure File Exchange (SFX).
[bookmark: _Toc143606888][bookmark: _Toc155691970][bookmark: _Toc190258066]Monitoring and progress reporting
Weekly fieldwork update emails were sent to institutions detailing the response rate that had been achieved and how the individual institution compared to the overall response rate, their cohort (university or NUHEI) average, and the previous year’s results. 
The department was provided with weekly updates covering survey launch, in-field milestones and the response rate of institutions overall. 
[bookmark: _Toc511937323][bookmark: _Toc143606889][bookmark: _Toc155691971][bookmark: _Toc190258067]Live online reporting module
[bookmark: _Ref511922346]In addition to weekly updates, the department was provided with access to a live online reporting module which summarised sample outcomes and response rates by institution and provided a national average for universities and NUHEIs.
Institutions were also able to monitor their progress through a subset of the reporting module. Each institution was provided with their own login to track their sample outcomes and response rates, split by a selection of key graduate demographic variables.
Summary tables could be downloaded in csv format by the department and institutions. Institutions also had the option of downloading sample outcomes at the unit record level. The reporting module enabled institutions to monitor response, identify underperforming demographic groups and target engagement activity based on live sample outcomes.
[bookmark: _Toc143606890][bookmark: _Toc155691972][bookmark: _Toc190258068]Graduate support
[bookmark: _Hlk514233109]The Social Research Centre maintained a GOS helpdesk for the duration of the 2024 GOS fieldwork to provide graduates with an avenue to contact the GOS team. 
The helpdesk featured an 1800 number and a GOS inbox and responded to queries within one business day. The 1800 number was also available to international graduates (with an international dialling code). It remained operational for the duration of the overall fieldwork period. The helpdesk was staffed seven days a week during call centre operational hours and all calls outside these hours were routed to a voicemail service. A QILT inbox was also maintained year-round, managed by the QILT administration team and staffed during business hours.
The GOS helpdesk team was briefed on the GOS background, procedures and questionnaire, enabling them to answer a wide range of queries. All opt-outs and out-of-scope outcomes identified via the helpdesk were logged and removed from the in-scope sample to cease further contact with these graduates. 
A summary of graduate enquires to the GOS helpdesk is provided at Table 12. Survey queries remained the most common reason for contacting the helpdesk, accounting for 41.9 per cent of total enquiries. The relatively low volume of helpdesk traffic indicates that the current survey communications, including links to supporting information in the engagement emails (privacy policy, online FAQ, etc) are clear and have pre-emptively addressed many graduate concerns, with the helpdesk assisting in a support capacity and providing further legitimisation with ongoing concerns around email and SMS scams.
[bookmark: _Ref476643631][bookmark: _Ref523996546][bookmark: _Ref50881491][bookmark: _Ref143702593][bookmark: _Ref466373598][bookmark: _Toc469494219][bookmark: _Toc509573061][bookmark: _Toc511937357][bookmark: _Toc153986957][bookmark: _Toc195109280]Table 12	Graduate enquiries to the GOS helpdesk 
	[bookmark: Title12]Type of enquiry
	1800 number: n
	1800 number: %
	GOS inbox: n
	GOS inbox: %
	Total: n
	Total: %

	Total
	305
	100
	497
	100
	802
	100

	Survey query
	102
	33.4
	234
	47.1
	336
	41.9

	Opt-out
	56
	18.4
	125
	25.2
	181
	22.6

	Supervisor contact details query
	93
	30.5
	39
	7.8
	132
	16.5

	General query
	33
	10.8
	49
	9.9
	82
	10.2

	Out-of-scope
	6
	2.0
	22
	4.4
	28
	3.5

	Change of contact details
	5
	1.6
	16
	3.2
	21
	2.6

	Deletion or removal request
	<5
	1.3
	6
	1.2
	10
	1.2

	Other query 
	<5
	1.0
	6
	1.2
	9
	1.1

	Request for follow up
	<5
	1.0
	0
	0.0
	<5
	0.4


[bookmark: _Toc143606891][bookmark: _Toc155691973][bookmark: _Toc190258069] Prize draw
All respondents were entered into a rolling prize draw that ran over four weeks for each round of data collection (refer to Table 13). The rolling prize draw was designed to encourage early survey completion by offering more chances to win, the earlier the survey was completed (e.g., if the survey was completed by the end of the first week, the respondent would be entered into all four prize draws). The terms and conditions of the prize draw were available on the Social Research Centre website and were provided in all email communications sent to graduates. 
The total prize pool for the 2024 GOS was divided into national and state-based prize pools, with an equitable split based on institutional representation in the sample. The prize pool totalled $27,000 in the November collection round, $6,000 in February, and $37,000 in May.
[bookmark: _Ref511396051][bookmark: _Toc511937359]In compliance with State and Territory gaming and lottery legislation, prize draw winners were notified in writing or by phone (if necessary), with details published on the QILT Facebook and Instagram pages. Winners were published on the same day as the prize draw was conducted. All prizes were awarded as a prepaid VISA e-gift card. 
[bookmark: _Ref80103238][bookmark: _Toc153986958]

[bookmark: _Toc195109281]Table 13	Prize draw schedule
	[bookmark: Title13]Prize draw activity
	Collection round: 2023 November
	Collection round: 2024 February
	Collection round: 2024 May

	Prize draw period opens/Fieldwork starts
	31-Oct-23
	6-Feb-24
	30-Apr-24

	Prize draw 1 close
	6-Nov-23
	12-Feb-24
	6-May-24

	Prize draw conducted
	8-Nov-23
	14-Feb-24
	8-May-24

	Prize draw 2 close
	13-Nov-23
	19-Feb-24
	13-May-24

	Prize draw conducted
	15-Nov-23
	21-Feb-24
	15-May-24

	Prize draw 3 close
	20-Nov-23
	26-Feb-24
	20-May-24

	Prize draw conducted
	22-Nov-23
	28-Feb-24
	22-May-24

	Prize draw 4 close
	27-Nov-23
	4-Mar-24
	27-May-24

	Prize draw conducted
	29-Nov-23
	6-Mar-24
	29-May-24


[bookmark: _Ref514141411][bookmark: _Toc79661954][bookmark: _Toc143606892][bookmark: _Toc155691974][bookmark: _Toc190258070]Questionnaire
[bookmark: _Toc511937314][bookmark: _Toc79661955][bookmark: _Toc143606893][bookmark: _Toc155691975][bookmark: _Toc190258071]Development 
The 2024 GOS questionnaire was based on the 2023 instrument, with standard operational updates made to align the questionnaire with current reference periods. 
Institutions were able to add, modify or remove their additional items for each collection round. Institutions were also given the option of including stakeholder items (refer to Section 4.3.2) or retired items (refer to Section 4.3.3) for the full GOS year. 
[bookmark: _Toc511937315][bookmark: _Toc79661956][bookmark: _Toc143606894][bookmark: _Toc155691976][bookmark: _Toc190258072]Overview
Table 14 outlines the thematic areas of the eight main modules in the questionnaire. 
The design of the GOS instrument was modular, with items essential to analysis (Labour force, Further study) positioned early in the questionnaire and other core item modules positioned before additional items (Module F). 
Items related to future contact details and further research were presented in the final two modules. 
A copy of the generic survey instrument (excluding any additional items) is included at Appendix 3.
The ESS Methodological Report provides a full description of the ESS bridging (Module X). 
[bookmark: _Ref511316593][bookmark: _Toc511937360][bookmark: _Toc153986959][bookmark: _Toc195109282]Table 14	GOS module themes
	[bookmark: Title14][bookmark: _Toc511937316]Module
	Themes

	Module A
	Introduction, screening and confirmation

	Module B
	Labour force 

	Module C
	Further study 

	Module D
	Graduate Attributes – Overall satisfaction/PREQ

	Module E
	Graduate preparation 

	Module F
	Additional items (including stakeholder items and retired items)

	Module G
	Contact details

	Module X
	ESS bridging


[bookmark: _Toc79661957][bookmark: _Ref110862510][bookmark: _Ref110862532][bookmark: _Toc143606895][bookmark: _Toc155691977][bookmark: _Toc190258073]Changes from 2023
The main changes to the core questionnaire for 2024 included:
· Removal of the response option ‘Work has been reduced/shutdown due to COVID 19’ at RSMORE and RSNOMORE based on a review of the relevance and frequency of responses to these items.
· An expansion of the code frame to include the response option ‘Waiting for accreditation/registration’ at RSOVRQ based on a review of free text responses in ‘Other’.
· A new question CONTACT2, seeking graduate consent to collect reasons for choosing their course.
· A new question, seeking parental consent from graduates under the age of 18 to be entered into the GOS prize draw, per South Australian Government requirements.
[bookmark: _Toc79661959][bookmark: _Ref141783484][bookmark: _Toc143606896][bookmark: _Toc155691978][bookmark: _Toc190258074]Institution items
A total of 17 institutions (15 universities and 2 NUHEIs) included institution specific items in the 2024 GOS. 
Institution specific items can be the same or a variation on questions included in prior collection rounds of the GOS, or new questions entirely. 
Content covered by institution specific items included questions relating to the net promoter score, work preparedness, further study plans, graduate job search, time spent in internships, volunteering and other co-curricular activities. Currently, institution specific items do not fall under any data sharing arrangements and are therefore only included in the respective institution data files.
[bookmark: _Toc79661960][bookmark: _Ref111024030][bookmark: _Toc143606897][bookmark: _Toc155691979][bookmark: _Toc190258075]Stakeholder items
Stakeholders including the Australian Association of Graduate Employers (AAGE) and Australian Collaborative Education Network Limited (ACEN) included items in the 2024 GOS. 
Content covered by the stakeholder items included employment pathways and work integrated learning. 
Institutions were invited to participate in these items, where applicable, by each of the relevant stakeholders. 
[bookmark: _Toc79661961][bookmark: _Ref111023793][bookmark: _Toc143606898][bookmark: _Toc155691980][bookmark: _Toc190258076]Retired items
When confirming participation in a collection round of the 2024 GOS, institutions were also able to nominate participation in the CEQ and/or GAS on a fee-for-service basis. 
In total, 38 institutions (19 universities, 19 NUHEIs) opted to include the CEQ, and 38 institutions (20 universities and 18 NUHEIs) opted to include the GAS. 
[bookmark: _Ref514141538][bookmark: _Toc79661962][bookmark: _Toc143606899][bookmark: _Toc155691981][bookmark: _Toc190258077]Data preparation
[bookmark: _Toc511937325][bookmark: _Toc79661963][bookmark: _Ref141783187][bookmark: _Toc143606900][bookmark: _Toc155691982][bookmark: _Toc190258078]Definition of the analytic unit
The analytic unit for the GOS is the graduate. The data file contained one record for each respondent to the survey.
[bookmark: _Hlk532212595]In the 2024 GOS data set, a record was considered complete if the graduate had:
· provided a response as to whether they had worked in the last week, or
· responded that they were in further study, and
· did not disqualify themselves at the start of the survey (e.g., did not study the named course at the named institution).
[bookmark: _Toc511937328][bookmark: _Toc79661964][bookmark: _Toc143606901][bookmark: _Toc155691983][bookmark: _Toc190258079]Data cleaning and preparation
[bookmark: _Hlk50650510]Data preparation occurred on the raw data file exported from the data collection platform with derivations, re-coding and cleaning routines applied, including:
· derivation of labour force status, salary and other reporting outcome variables based on the Australian Bureau of Statistics (ABS) standards (derivations are documented in the 2024 GOS Data Dictionary, available to institutions on the QILT provider portal)
· re-coding value labels where required
· re-coding of ‘no answers’ to the missing values conventions
· cleaning of employer name
· coding of occupation, industry and further study field of education.
[bookmark: _Toc511937327][bookmark: _Ref513810202][bookmark: _Toc79661965][bookmark: _Toc143606902][bookmark: _Toc155691984][bookmark: _Toc190258080]Coding and processing of open text responses
Spell checking and light cleaning of free text responses were applied, seeking to remove identifiers and expletives. 
Table 15 summarises the items where industry standard frames were applied for the coding of free text responses. 
For items with free text responses not associated with an industry standard frame, code frames and back-coding rules were developed for approval by the department and were largely unchanged from previous iterations of the GOS.
[bookmark: _Ref476643684][bookmark: _Toc509573063][bookmark: _Toc511937361]

[bookmark: _Ref143702644][bookmark: _Toc153986960][bookmark: _Toc195109283]Table 15	Items coded and source for coding decisions
	[bookmark: Title15][bookmark: _Hlk111716902]Item coded
	Code frame source

	Course A Major(s) field of education,
Course B Major(s) field of education
	Field of education was coded using the Australian Standard Classification of Education (ASCED, 2001, ABS catalogue number 1272.0) at the six-digit level.

	Occupation
	Occupation was coded using the Australian and New Zealand Standard Classification of Occupations (ANZSCO, Version 1.3, 2022, ABS catalogue number 1220.0)

	Industry
	Industry was coded using the Australia and New Zealand Standard Classification of Occupations (ANZSIC, 2006 Revision 2.0, ABS catalogue number 1292.0)

	Country employer / business is based
	For graduates working overseas, country of employment was coded using the Standard Australian Classification of Countries (SACC, 2016, Second edition, ABS catalogue number 1269.0).

	Further study field of education
	Field of education was coded using the Australian Standard Classification of Education (ASCED, 2001, ABS catalogue number 1272.0) at the single digit level.

	Overseas country location
	For graduates living overseas, country of residence was coded using the Standard Australian Classification of Countries (SACC, 2016, Second edition, ABS catalogue number 1269.0).


[bookmark: _Ref514141526][bookmark: _Toc79661966][bookmark: _Toc143606903][bookmark: _Toc155691985][bookmark: _Toc190258081]Data deliverables
[bookmark: _Hlk532558059]Institutions and the department were provided with the following data deliverables at the completion of the 2024 GOS collection cycle:
· Department national data file and national final population file in csv, spss and sas format.
· Institution data files and final population files in csv and SPSS format as a standard, and in SAS format for institutions specifically requesting this format.
· Data dictionary and data map.
· Fieldwork and data package summary in MS Word format.
· Files in Tableau packaged workbook format at the institution, Universities Australia and Independent Higher Education Australia level.
· Files of responses to open-ended questions in MS Excel at institution level.
· ComparED Website Tables, National Report Tables, International Report Tables.
[bookmark: _Toc79661967][bookmark: _Toc143606904][bookmark: _Toc155691986][bookmark: _Toc190258082]Weighting
As was the case for previous surveys in the series, no weights were applied to the GOS data.
Details of testing of the effect of weighting GOS data by comparing weighted and unweighted estimates for key measures are provided in the 2019 GOS Methodological Report and show that the differences between weighted and unweighted estimates are small at the national level (refer to Section 7.2). Following this historical precedent, 2024 GOS results remain unweighted.


[bookmark: _Ref514141524][bookmark: _Toc79661968][bookmark: _Toc143606905][bookmark: _Toc155691987][bookmark: _Toc190258083]Final dispositions, response rates and reportable strata
[bookmark: _Toc79661969][bookmark: _Toc143606906][bookmark: _Toc155691988][bookmark: _Toc190258084][bookmark: _Ref511935792][bookmark: _Toc511937362]Final dispositions and response rates
Table 16 shows the final survey outcomes at an overall level and for each collection round of the 2024 GOS collection cycle. 
For the QILT suite of surveys, ‘response rate’ is defined as completed surveys (refer to Section 5.1) as a proportion of final sample, where final sample is the total sample excluding unusable sample (e.g., no contact details), out-of-scope and opted-out. This definition of response rate differs from industry standards by excluding certain non-contact and refusal outcomes from the denominator for the response rate calculation. For details of industry standards, refer to the American Association for Public Opinion Research Standard Definitions Report (2023).
The final response rate for the 2024 GOS collection cycle was 38.5 per cent, which was slightly lower than the final response rate achieved in 2023 (38.7 per cent). The response rate was higher for universities (38.7 per cent) than NUHEIs (36.5 per cent) in 2024.
When reviewing response rate by course type, postgraduate research had the highest response rate (65.0 per cent), followed by postgraduate coursework (38.0 per cent) and undergraduate (37.4 per cent). Consistent with previous surveys in the series, the May collection round saw the highest overall response rate (39.3 per cent), followed by February (38.6 per cent) and November (37.1 per cent). 
[bookmark: _Ref50882208][bookmark: _Toc153986961]Final response rates by institution for each collection round are provided at Appendix 4.
[bookmark: _Ref174718804][bookmark: _Toc195109284]Table 16	Final survey outcomes 
	Institution
	Total sample (n)
	Unusable sample (n)
	Out-of-scope (n)
	Opted-out (n)
	In-scope sample approached (n)
	Surveys completed (n)
	Response rate (%)

	2024 GOS overall: Total
	335,153
	1,848
	391
	27,008
	305,906
	117,794
	38.5

	2024 GOS overall: Universities
	307,441
	1,783
	291
	24,027
	281,340
	108,817
	38.7

	2024 GOS overall: NUHEIs
	27,712
	65
	100
	2,981
	24,566
	8,977
	36.5

	Course type: Undergraduate
	188,884
	1,188
	193
	15,440
	172,063
	64,306
	37.4

	Course type: Postgraduate
	146,269
	660
	198
	11,568
	133,843
	53,488
	40.0

	Course type: Postgraduate coursework
	135,841
	563
	184
	11,008
	124,086
	47,147
	38.0

	Course type: Postgraduate research
	10,428
	97
	14
	560
	9,757
	6,341
	65.0

	2023 November: Total
	107,794
	380
	188
	9,438
	[bookmark: OLE_LINK1]97,788
	36,243
	37.1

	2023 November: Universities
	96,786
	351
	128
	8,187
	88,120
	32,824
	37.2

	2023 November: NUHEIs
	11,008
	29
	60
	1,251
	9,668
	3,419
	35.4

	Course type: Undergraduate
	54,885
	187
	80
	4,934
	49,684
	17,139
	34.5

	Course type: Postgraduate
	52,909
	193
	108
	4,504
	48,104
	19,104
	39.7

	Course type: Postgraduate coursework
	48,380
	164
	99
	4,268
	43,849
	16,303
	37.2

	Course type: Postgraduate research
	4,529
	29
	9
	236
	4,255
	2,801
	65.8

	2024 February: Total
	26,693
	231
	25
	2,423
	24,014
	9,279
	38.6

	2024 February: Universities
	21,643
	221
	20
	1,795
	19,607
	7,742
	39.5

	2024 February: NUHEIs
	5,050
	10
	5
	628
	4,407
	1,537
	34.9

	Course type: Undergraduate
	10,503
	103
	10
	956
	9,434
	3,395
	36.0

	Course type: Postgraduate
	16,190
	128
	15
	1,467
	14,580
	5,884
	40.4

	Course type: Postgraduate 
coursework
	14,088
	95
	15
	1,316
	12,662
	4,662
	36.8

	Course type:  Postgraduate research
	2,102
	33
	0
	151
	1,918
	1,222
	63.7

	2024 May: Total
	200,666
	1,237
	178
	15,147
	184,104
	72,272
	39.3

	2024 May: Universities
	189,012
	1,211
	143
	14,045
	173,613
	68,251
	39.3

	2024 May: NUHEIs
	11,654
	26
	35
	1,102
	10,491
	4,021
	38.3

	Course type: Undergraduate
	123,496
	898
	103
	9,550
	112,945
	43,772
	38.8

	Course type: Postgraduate
	77,170
	339
	75
	5,597
	71,159
	28,500
	40.1

	Course type: Postgraduate coursework
	73,373
	304
	70
	5,424
	67,575
	26,182
	38.7

	Course type: Postgraduate research
	 3,797 
	35
	5
	173
	3584
	2318
	64.7


[bookmark: _Toc143606907][bookmark: _Toc155691989][bookmark: _Toc190258085]Population for confidence intervals calculations
As per the methodology introduced in 2022, the survey population as identified across the three rounds of GOS was used to calculate confidence intervals. Please refer to the 2024 GOS National Report and 2024 GOS International Report for confidence intervals of key survey measures. 
[bookmark: _Toc79661970][bookmark: _Toc143606908][bookmark: _Toc155691990][bookmark: _Toc190258086][bookmark: _Ref533068651][bookmark: _Toc29561460][bookmark: _Toc522529889][bookmark: _Ref436663180][bookmark: _Ref436663172]Strata meeting the desired level of precision
Table 17 shows the number and proportion of strata meeting the desired level of precision (+/- 7.5 percentage points at the 90 per cent level of confidence) over time, for undergraduates in full-time study. 
Strata are defined by institution at the 21 study area level. For defining population strata counts, study area is based on the specialisation code as contained in the survey population file, and for completed surveys, it is based on course field of education for the graduate’s course or major as assigned by the institution. This results in some minor discrepancies between the graduate’s study area in the population and data files. 
In 2024, the proportion of eligible strata that met the desired level of precision (reportable strata) was 40.3 per cent, similar to 2023 (40.8 per cent). The absolute number of reportable strata in 2024 (298) was marginally lower than in previous years.
[bookmark: _Hlk150773905]There was a notable increase in the number of strata not meeting the minimum population criteria (70) but a decrease in strata with no completed surveys (13), relative to 2023.
[bookmark: _Ref110862585][bookmark: _Toc153986962]
[bookmark: _Ref174718831][bookmark: _Toc195109285]Table 17	Strata meeting desired level of precision for undergraduates in full-time study
	[bookmark: Title17]
	2020
	2021
	2022*
	2023
	2024

	Total strata (n)
	810
	821
	815
	822
	822

	Strata below minimum population** (n)
	52
	64
	52
	58
	70

	Strata with no completed surveys (n)
	22
	18
	14
	18
	13

	Eligible strata for reportability (n)
	736
	739
	749
	746
	739

	Reportable strata (n)
	335
	308
	322
	304
	298

	Reportable strata (%)
	45.5
	41.7
	43.0
	40.8
	40.3


[bookmark: _Ref514141523][bookmark: _Toc79661971][bookmark: _Toc143606909]* Data for 2022 have been revised based on population demographic data that was unavailable at the time of the 2022 GOS Methodological Report publication (increasing total strata in 2022 from 814 to 815) 
** The minimum population for a strata to be reported is 5.
[bookmark: _Toc155691991][bookmark: _Toc190258087]Response analysis
[bookmark: _Toc79661972][bookmark: _Toc143606910][bookmark: _Toc155691992][bookmark: _Toc190258088]Response by time
[bookmark: _Ref513814474][bookmark: _Toc153986942]Figure 1, Figure 2 and Figure 3 illustrate the daily and cumulative response rates (refer to Section 6.1 for a definition) and operational response rates for the main online field period of the November, February and May collection rounds respectively. Operational response rate is calculated as ‘A completed survey in which all survey items have been responded to, as a proportion of in-scope sample approached’. Key email and SMS engagement activities are overlayed (refer to Section 3.2 for a full schedule by round).
The pattern of response across all reminder activity was broadly similar. The most effective response across all collection rounds occurred when two forms of communication (i.e. an email and SMS) were sent on the same day, as evidenced by the relative performance of e.g. R2/SMS1 in the February and May rounds.
The strong daily response reminders timed with prize draws (Reminders 2, 4, 6 and 8) is visible in all rounds, though diminished by Reminder 8. Response was front loaded, with at least half of the final response for each round achieved by day 10 in field.
[bookmark: _Ref174718888][bookmark: _Toc195109263]Figure 1	Response rates by date – November 2023
[image: ]

[bookmark: _Ref524602731][bookmark: _Ref80051933][bookmark: _Ref111720944]

[bookmark: _Ref156469815][bookmark: _Toc153986943][bookmark: _Toc195109264]Figure 2	Response rates by date – February 2024
[bookmark: _Ref524602737][image: ]
Note: The February collection round featured experimentation with the timing of SMS3, with 50% of the total sample sent SMS3 paired with email reminder 8 to determine whether later send improved overall response.

[bookmark: _Ref156469816][bookmark: _Toc153986944][bookmark: _Toc195109265]Figure 3	Response rates by date – May 2024

[image: ]
Note: The May collection round featured experimentation with the timing of SMS1, with 20% of the total sample sent SMS1 paired with email reminder 2 to determine whether earlier send improved overall response. 

[bookmark: _Toc79661973][bookmark: _Ref110862075][bookmark: _Ref110862186][bookmark: _Toc143606911][bookmark: _Toc155691993][bookmark: _Ref513813435]

[bookmark: _Toc190258089]Non-response analysis
This section assesses the extent and impact of non-response bias on estimates made from the 2024 GOS. Non-response bias occurs when persons who respond to the survey are systematically different from those who do not, leading to results that do not accurately reflect the population of interest. The following assessment is approached from several perspectives, by: 
· supplementing response rates with measures that account for the composition of respondents compared to the population
· identifying administrative characteristics of graduates that are most different between respondents and non-respondents and that are most strongly associated with the propensity to respond to the survey
· determining if adjusting for non-response changes the key GOS indicators.
[bookmark: _Toc143606912][bookmark: _Toc155691994][bookmark: _Toc190258090][bookmark: _Toc79661974][bookmark: _Ref110929855][bookmark: _Ref111116877]Supplementing response rates with indicators of representativeness
Response rate is the most commonly used measure for describing how well a survey performs, since it is simple to calculate and offers a useful indicator of survey quality. It has well known limitations, however (see, for example, N Shlomo, C. Skinner, and B. Schouten[footnoteRef:8]), since it does not account for the composition of respondents relative to the population and the subsequent impact of non-response error. Non-response error occurs when the responding population is considerably different from the in-scope population and there is a substantial degree of non-response, resulting in estimates that do not accurately represent the overall population. This is caused by the fact that, despite ideally everyone having an equal probability of responding, this is not what is observed. [8:  “Estimation of an Indicator of the Representativeness of Survey Response. Journal of Statistical Planning and Inference,” Journal of Statistical Planning and Inference, 2012, 201–11.] 

To supplement the use of response rates, indicators of the representativeness of respondents (R-indicators) have been developed (B. Schouten, F. Cobben, and J. Bethlehem[footnoteRef:9], B. Schouten, N. Shlomo, and C. Skinner[footnoteRef:10]). These indicators use modelled probabilities of response to construct an overall measure of how well the responding population represents the in-scope population. [9:  “Indicators for the Representativeness of Survey Response,” Dalton Transactions, 2009.]  [10:  “Indicators for Monitoring and Improving Representativeness of Response,” Journal of Official Statistics, no. 2 (2011): 1–24.] 

There are numerous R-indicators. The one used in the analysis in this section is expressed as follows:

where  is the standard deviation of the predicted response propensities:

Here,  is the number of in-scope graduates,  is the response propensity for graduate  and  is the mean response propensity. The R-indicator can assume any value in the range 0-1, where a value of 1 indicates the most representative response and a value of 0 indicates the least. Values for R are only directly comparable if they are derived using the same model.
For the 2024 GOS, response propensities were predicted by using a random forest model and then calculating the R-indicator for the survey overall. As shown in Table 18, whilst the response rate has declined by 0.9 percentage points between 2022 and 2024, the R-indicator has improved by 0.2 points, that is, using these measures, representativeness could be said to be marginally improving while the response rate is slowly eroding. The relationship between response rate and R-indicator will continue to be closely monitored for future surveys.
[bookmark: _Ref111724097][bookmark: tab:r-ind][bookmark: _Toc153986963][bookmark: _Toc195109286]Table 18	Comparison of representativeness over past four GOS collection cycles
	[bookmark: Title18]Year
	Response rate
(%)
	R-indicator (%)

	2021
	40.4
	74.3

	2022
	39.4
	73.8

	2023
	38.7
	73.1

	2024
	38.5
	74.0


[bookmark: _Toc143606913][bookmark: _Toc155691995][bookmark: _Toc190258091]Characteristics associated with propensity to respond
For a number of years, the GOS has made use of predicted response rates to target sub-groups of graduates for follow-up activities. Response propensity is defined as the expected likelihood of a graduate responding to the survey, conditional on their characteristics. In contrast, response rate is the percentage of the invited population that completed the survey.
Response propensity is calculated by predicting survey completion conditional upon the characteristics available for both respondents and non-respondents. Characteristics included the following: study area, age, higher education provider, institution type (Group of 8, Other university or NUHEI), institution size, course of study type, type of attendance, citizenship, language spoken at home, country of birth, course level, gender, higher education provider type, disability, and Aboriginal or Torres Strait Islander status. A random forest model was used to predict the response propensity for all sample members. The variable importance chart shown in Figure 4 summarises the relative importance of these characteristics in predicting non-response to the GOS, where a longer bar indicates higher importance. The variables consistently most important as predictors of non-response were age, study area, and higher education provider. This information will be considered in the refinement of the contact strategy for future surveys.
[bookmark: _Ref111215926][bookmark: _Ref111215921][bookmark: _Toc153986945][bookmark: _Toc195109266]Figure 4	Relative importance of graduate characteristics in predicting survey response
[image: ]
[bookmark: _Ref111217320][bookmark: _Toc143606914][bookmark: _Toc155691996][bookmark: _Toc190258092]Characteristics associated with non-response
[bookmark: _Ref111215886]An important assumption of the GOS in using unweighted estimates to make inferences about the population, is that non-response is essentially a random process – there is no systematic pattern of non-response, so that respondents can be treated as representative of non-respondents without risk of bias. A simple way to check this assumption is to compare the profile of respondents with that of non-respondents. The presence of extensive differences between the two groups may show that our assumption is not being met and that some adjustments may be necessary.
The characteristics most associated are described above (see Figure 4). These are presented at the overall level, whereas in this section we summarise the results of a more detailed analysis of selected characteristics.
Table 19 shows results comparing the distribution of respondents with the distribution of non-respondents for selected characteristics. A positive difference indicates that the specified category was higher among respondents than among non-respondents, and a negative difference indicates that the category was higher among non-respondents.
Alongside the difference in proportions is Cohen’s effect size (J Cohen[footnoteRef:11]) with a classification into small, medium or large. Results without a stated effect size were ‘so small as to be trivial’. [11:  “Statistical Power Analysis,” Current Directions in Psychological Science 1, no. 3 (1992): 98–101, https://doi.org/10.1111/1467-8721.ep10768783.] 

[bookmark: _Ref143173593]As an example, Indigenous persons made up 1.4 per cent of respondents and 1.0 per cent of non-respondents. The difference of 0.3 percentage points (rounded) indicates that this sub-group was relatively over-represented among respondents compared to non-respondents, but the effect size (0) was negligible (<0.2). At the same time, non-Indigenous persons were under-represented among respondents (-0.3 percentage points), and this difference was also negligible. Age and level of study categorised – with higher degree by research (HDR) are characteristics which have notable differences between respondents and non-respondents at the overall level.
[bookmark: _Ref143633662][bookmark: _Toc153986964][bookmark: _Toc195109287][bookmark: tab:resp-eff]Table 19	Comparison between respondents and non-respondents for selected characteristics 
	[bookmark: Title19]Characteristic
	Respondents (%)
	Non-respondents (%)
	Difference (%)
	Cohen’s effect size

	Age: 15-19 years
	1.2
	1.5
	-0.3
	0.0

	Age: 20-24 years
	40.7
	53.0
	-12.3
	0.2 Small

	Age: 25-29 years
	20.1
	22.9
	-2.8
	0.1

	Age: 30-34 years
	11.8
	8.7
	3.1
	0.1

	Age: 35-39 years
	8.6
	5.5
	3.1
	0.1

	Age: 40-44 years
	6.4
	3.6
	2.8
	0.1

	Age: 45-49 years
	4.5
	2.3
	2.3
	0.1

	Age: 50-54 years
	3.3
	1.4
	1.9
	0.1

	Age: 55+ years 
	3.3
	1.0
	2.3
	0.2

	Study area: Science and mathematics
	9.3
	7.4
	1.9
	0.1

	Study area: Dentistry
	0.3
	0.4
	-0.1
	0.0

	Study area: Veterinary science
	0.4
	0.3
	0.1
	0.0

	Study area: Rehabilitation
	1.2
	1.4
	-0.2
	0.0

	Study area: Teacher education
	9.2
	8.7
	0.5
	0.0

	Study area: Business and management
	17.2
	23.8
	-6.6
	0.2

	Study area: Humanities, culture and social sciences
	8.2
	6.5
	1.7
	0.1

	Study area: Social work
	3.4
	2.3
	1.2
	0.1

	Study area: Psychology
	4.8
	3.7
	1.1
	0.1

	Study area: Law and paralegal studies
	4.8
	5.5
	-0.7
	0.0

	Study area: Creative arts
	3.1
	3.0
	0.1
	0.0

	Study area: Computing and Information Systems
	6.7
	6.7
	-0.1
	0.0

	Study area: Communications
	2.2
	2.6
	-0.4
	0.0

	Study area: Tourism, Hospitality, Personal Services, Sport and recreation
	0.2
	0.3
	-0.1
	0.0

	Study area: Engineering
	5.7
	5.5
	0.2
	0.0

	Study area: Architecture and built environment
	2.4
	3.0
	-0.5
	0.0

	Study area: Agriculture and environmental studies
	1.6
	1.0
	0.6
	0.1

	Study area: Health services and support
	7.4
	6.3
	1.1
	0.0

	Study area: Medicine
	1.7
	1.9
	-0.3
	0.0

	Study area: Nursing
	9.5
	8.9
	0.6
	0.0

	Study area: Pharmacy
	0.6
	0.7
	-0.1
	0.0

	Country of birth: Australia
	54.8
	50.2
	4.7
	0.1

	Country of birth: Other
	44.8
	49.6
	-4.7
	0.1

	Country of birth: Unable to establish
	0.3
	0.3
	0.0
	0.0

	Level of study: Undergraduate
	54.8
	57.7
	-2.9
	0.1

	Level of study: Postgraduate (Coursework)
	39.8
	40.4
	-0.7
	0.0

	Level of study: Postgraduate (Research)
	5.4
	1.8
	3.6
	0.2 Small

	Gender: Female
	64.0
	57.4
	6.5
	0.1

	Gender: Male
	35.7
	42.4
	-6.7
	0.1

	Gender: Unknown
	0.3
	0.2
	0.1
	0.0

	Type of attendance: Full-time
	68.0
	72.8
	-4.7
	0.1

	Type of attendance: Part-time
	30.4
	25.6
	4.7
	0.1

	Type of attendance: No information
	1.6
	1.6
	0.0
	0.0

	Aboriginal or Torres Strait Islander status: Non indigenous
	98.6
	99.0
	-0.3
	0.0

	Aboriginal or Torres Strait Islander status: Indigenous
	1.4
	1.0
	0.3
	0.0

	Language spoken at home: English speaking background
	83.3
	78.4
	4.9
	0.1

	Language spoken at home: Non-English speaking background
	16.7
	21.6
	-4.9
	0.1

	Citizenship: Domestic
	74.2
	67.3
	6.8
	0.1

	Citizenship: Overseas
	25.8
	32.7
	-6.8
	0.1

	Disability: No disability
	91.4
	93.6
	-2.3
	0.1

	Disability: Disability
	8.6
	6.4
	2.3
	0.1

	Higher education provider type: University 
	93.2
	92.8
	0.4
	0.0

	Higher education provider type: NUHEI 
	6.8
	7.2
	-0.4
	0.0

	Institution size: 1-2,500 records
	8.4
	7.7
	0.7
	0.0

	Institution size: 2,501-5,500 records
	20.8
	17.6
	3.2
	0.1

	Institution size: 5,501-7,500 records
	22.3
	23.8
	-1.5
	0.0

	Institution size: 7,501-10,500 records
	14.4
	14.2
	0.2
	0.0

	Institution size: 10,501+ records
	34.1
	36.7
	-2.6
	0.1

	Institution type: Group of 8
	31.1
	35.0
	-3.8
	0.1

	Institution type: NUHEI
	6.8
	7.2
	-0.4
	0.0

	Institution type: Other university
	62.0
	57.8
	4.2
	0.1


[bookmark: _Toc143606915][bookmark: _Toc155691997][bookmark: _Toc190258093]Characteristics associated with outcomes 
An important consideration is the extent to which unit characteristics are also associated with survey outcomes. For example, if a particular sub-group of the population is under-represented among respondents, any non-response error may be compounded if the sub-group also gives notably different responses that impact survey outcomes compared to other groups. In such a situation, estimates made from the survey would potentially be biased.
Using a similar approach to that above, the characteristics can be determined which have strong associations with outcome variables. First, using a random forest model, the outcome measures are predicted from respondent characteristics at the overall level. The relative importance of variables is reasonably consistent across 2024 GOS outcomes as shown in Table 20.
[bookmark: _Ref111216070]It should be noted that course of study type and age, which had differences between the responding and non-responding sample (refer to Table 19) are strongly associated with some or all core outcomes.
[bookmark: _Ref143176828][bookmark: _Toc153986965]

[bookmark: _Toc195109288][bookmark: tab:out-imp]Table 20	Relative importance of graduate characteristics in predicting survey outcomes 
	[bookmark: refs][bookmark: Title20][bookmark: _Hlk111717771]Variable Label
	Scale of Perceived Over-qualification (SPOQ) indicator
	General employment indicator
	Part-time employment indicator
	Full-time employment indicator

	Study area
	100.0
	97.1
	100.0
	100.0

	Age
	71.2
	86.3
	57.7
	65.4

	Higher Education Provider
	67.4
	71.8
	69.6
	53.9

	Course of study type
	53.5
	64.1
	50.9
	63.2

	Citizenship
	45.4
	100.0
	10.5
	35.0

	Country of birth
	27.1
	50.3
	11.8
	15.1

	Level of study
	25.3
	26.1
	18.3
	33.8

	Institution size
	24.3
	31.0
	23.6
	18.9

	Type of attendance
	17.2
	20.1
	16.1
	16.2

	Gender
	16.0
	18.0
	27.7
	15.7

	Language spoken at home
	13.6
	28.8
	5.2
	7.4

	Disability
	8.3
	12.9
	8.2
	8.0

	Institution type
	8.2
	26.6
	8.6
	7.8

	Aboriginal or Torres Strait Islander status
	1.3
	0.0
	1.2
	0.0

	Higher education provider type
	0.0
	0.1
	0.0
	0.6


[bookmark: _Toc143606916]In summation, it is apparent that overall representativeness has remained fairly stable in recent GOS rounds. Again in 2024, when looking at particular graduate characteristics important for predicting survey response; study area, age, and higher education provider (in that order) appear as the top three areas of interest. 
[bookmark: _Toc155691998][bookmark: _Toc190258094]Sources of response
Table 21 summarises the breakdown of online survey completion methods and includes sources of response by gender, age, and citizenship due to the variation in method of accessing the survey within these groups. As only minimal differences were observed when reviewing source of response by institution type or course level, these groups are not displayed. 
Survey completion via the direct link in email communications was most popular for all sub-groups. However, males, those aged 30 or under, and international graduates were marginally less likely to respond via a link in an email communication than females, those aged over 30 years, and domestic graduates respectively. Completing via the direct link in SMS was the next most popular method of response amongst most sub-groups, except international graduates. Completion via SMS was more likely among females, those aged under 30 years, and domestic graduates. 
In-field reminder calls were targeted at international graduates in the 2024 GOS in continued support of the International Engagement Strategy, which accounts for the high proportion of international graduates responding via this contact method. The Authentication source of response, which represents graduates who accessed the survey via the QILT website, accounted for less than one per cent of total response. 


[bookmark: _Ref20380307][bookmark: _Ref111635288][bookmark: _Toc153986966][bookmark: _Toc195109289]Table 21	Sources of response
	[bookmark: Title21]
	Total - %
	Gender: Female - %
	Gender: Male - %
	Age: 30 or under - %
	Age: Over 30 - %
	Citizenship indicator: Domestic - %
	Citizenship indicator: International - %

	[bookmark: _Hlk111634789]Final response rate
	38.5
	41.1
	34.5
	33.7
	52.0
	40.8
	33.2

	Authentication
	0.6
	0.6
	0.7
	0.6
	0.6
	0.6
	0.7

	Type in
	<0.1
	<0.1
	<0.1
	0.0
	<0.1
	<0.1
	0.0

	Survey link (email)
	88.6
	89.0
	87.8
	87.4
	90.6
	89.4
	86.2

	Survey link (SMS)
	5.9
	6.2
	5.3
	6.0
	5.6
	6.4
	4.3

	In-field reminder calls
	2.0
	1.4
	2.9
	2.7
	0.6
	0.5
	6.2

	Post-field reminder calls
	1.4
	1.2
	1.9
	1.6
	1.0
	1.4
	1.5

	SMS fee-for-service
	1.6
	1.7
	1.4
	1.6
	1.5
	1.7
	1.1


It should be noted that only completed surveys directly attributable to the in-field reminder calls, post-field reminder calls and SMS are recorded as such in Table 21. It is possible that, for example, reminder call activity may prompt a graduate to click on the direct survey link in an email they had previously received. In this context, the analysis presented should only be considered indicative. It should also be noted that the opportunity to complete via each method was not necessarily equal between sub-groups.
[bookmark: _Toc515532176][bookmark: _Toc79661975][bookmark: _Toc143606917][bookmark: _Toc155691999][bookmark: _Toc190258095]Sample retention for GOS-L
Graduates were generally open to being contacted for future research across all 2024 GOS collection rounds, which is the point at which the sample is built for the Graduate Outcomes Survey – Longitudinal (GOS-L). 
As shown in Table 22, a total of 63,715 graduates, or more than half (53.1 per cent) of all GOS completes, agreed to be contacted for future research purposes. This level of agreement declined in 2024 compared to 2023 (57.5 per cent) and 2022 (58.0 per cent). Improved understanding of factors correlated with consent to recontact should remain an area of interest to achieve further growth of the GOS-L sample base. 
[bookmark: _Ref80103384][bookmark: _Ref80107828][bookmark: _Ref143702871][bookmark: _Toc461723925][bookmark: _Toc515114036][bookmark: _Toc153986967][bookmark: _Toc195109290]Table 22	Graduate responses to further contact for GOS-L
	[bookmark: Title22]Sample retention phase
	Collection round: 2023 November n
	Collection round: 2023 November %
	Collection round: 2024 February n
	Collection round: 2024 February %
	Collection round: 2024 May n
	Collection round: 2024 May %
	Collection round: Total n
	Collection round: Total %

	Consent to contact at GOS-L: Yes
	19,270 
	52.2
	5,286 
	54.4
	39,159 
	53.4
	63,715 
	53.1

	Consent to contact at GOS-L: No
	9,825 
	26.6
	2,245 
	23.1
	18,512 
	25.2
	30,582 
	25.5

	Consent to contact at GOS-L: Missing
	7,839 
	21.2
	2,180 
	22.4
	15,659 
	21.4
	25,678 
	21.4

	Consent to contact at GOS-L: Total
	36,934 
	100.0
	9,711 
	100.0
	73,330 
	100.0
	119,975 
	100.0

	Details provided for GOS-L sample: Permanent email address as used in GOS
	15,583 
	42.2
	4,326 
	44.5
	33,527 
	45.7
	53,436 
	44.5

	Details provided for GOS-L sample: New permanent email address provided
	3,246 
	8.8
	640 
	6.6
	4,234 
	5.8
	8,120 
	6.8

	Details provided for GOS-L sample: Don’t have a permanent email address
	196 
	0.5
	44 
	0.5
	266 
	0.4
	506 
	0.4

	Details provided for GOS-L sample: Do not wish to be re-contacted by email
	291 
	0.8
	64 
	0.7
	545 
	0.7
	900 
	0.8

	Details provided for GOS-L sample: Missing
	3,576 
	9.7
	1,012 
	10.4
	7,069 
	9.6
	11,657 
	9.7

	Details provided for GOS-L sample: Total
	36,934 
	100.0
	9,711 
	100.0
	73,330 
	100.0
	119,975 
	100.0


Note: The responses shown here are raw and derived before data processing in accordance with the definition of the analytic unit is undertaken (refer to Section 5.1), as such total completes will not align to figures presented earlier in the report.

One in five graduates (21.4 per cent) did not provide a response to the ‘consent to future contact’ question, by either choosing not to provide a response or stopping the survey before seeing the ‘consent to future contact’ question. 
Refer to the GOS-L Methodological Report series for more information about panel maintenance activity, whereby contact is made with sample members between surveys to maintain an ongoing relationship and build engagement in the lead up to the GOS-L.
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[bookmark: _Toc79661976][bookmark: _Ref111545230][bookmark: _Toc143606918][bookmark: _Toc155692000][bookmark: _Toc190258096]Considerations for future surveys
[bookmark: _Toc190258097][bookmark: _Toc111617645][bookmark: _Ref111634076][bookmark: _Ref111635316][bookmark: _Ref111635327][bookmark: _Ref111635332][bookmark: _Ref111635335][bookmark: _Toc143606921][bookmark: _Toc155692003]Revised authentication module
The revised authentication module for the 2024 GOS reduced the amount of personal information graduates needed to provide for authentication (i.e., first name and date of birth are no longer required) and allows the option to receive an SMS instead of an email. These improvements of the authentication module overall aim to enhance support for engagement activities via social media and institution communications. Ongoing evaluation and refinement will be necessary to realise the full potential of the module.
[bookmark: _Toc190258098]Social media engagement with graduates
The current GOS methodology uses social media primarily to build awareness rather than as a call to action to drive response. While some challenges will remain (such as the ability to effectively target the in-scope GOS audience), the revised authentication pathway would provide a more reliable way to accommodate survey response directly via social media. As such, the current organic and paid social media campaigns for the GOS should be reviewed for its effectiveness ahead of the 2025 GOS and beyond. Key issues for review would include the best social media platforms to promote the GOS (Facebook is unlikely to still be the best option for reaching the GOS demographic), producing more engaging posts (tone of language, type of content, animation) and the frequency of posts (to better grow the QILT social media audience).
[bookmark: _Toc155692005][bookmark: _Toc190258099]Targeted outreach to low responding institutions
Analysis of response by institution has identified several large sample institutions with response rates low enough to impact national response measures. While follow-up has already been conducted with these institutions (see Section 3.1), a more strategic level of support could be provided to these institutions as a priority. In some instances, these low responding institutions were high responding institutions in the years prior. Concerted engagement with senior staff at these institutions may help identify and resolve the cultural, structural or technical challenges that have led to declined response. Learnings from this targeted engagement could potentially be generalised and shared with other institutions (e.g. by webinar).
[bookmark: _Toc190258100]Revised International Engagement Strategy
The non-response analysis (refer to Section 7.2) indicates that citizenship is no longer a key explanatory factor of non-response. This suggests that the International Engagement Strategy deployed in recent years may have been successful in improving international graduate response. It is recommended that current international engagement activities, such as in-field reminder call prioritisation and email customisation, continue. However, response from international graduates remains notably lower than domestic graduates at an absolute level and it may be possible to further reduce this gap with additional measures. Future customisation of email messages in other QILT surveys for international graduates will be featured in the GOS. Further review of response patterns should be conducted to identify and adapt the strongest and weakest components of the current contact protocol for international graduates (e.g., trial re-using themes proven to be effective for international graduates in multiple communications).
[bookmark: _Toc111617646][bookmark: _Toc155692006][bookmark: _Toc190258101][bookmark: _Toc143606923]GOS-L panel maintenance 
The retention of the sample for the GOS-L remains a key area of importance. Panel maintenance activity gives graduates the opportunity to correct or update their best contact details ahead of their respective GOS-L collection. This activity should be regularly maintained to retain graduate engagement with QILT between completion of the GOS and commencement of GOS-L. To keep a natural feel to communications, panel maintenance activity could be timed to share the results of each QILT survey. 
[bookmark: _Toc511937344][bookmark: _Toc143606925][bookmark: _Toc155692008][bookmark: _Toc190258102][bookmark: _Toc143606926][bookmark: _Toc155692009][bookmark: _Toc511937345]Appendix 1: Participating institutions
	Universities Provider
Code
	Universities Institution name
	Total Sample (n)[footnoteRef:12]: Nov ‘23 [12:  Note: Hyphens (-) represent no completed surveys for that collection round, <5 indicates a suppressed value (n < 5), and np indicates a value that is not published to prevent disclosure of a suppressed value] 

	Total Sample (n): Feb ‘24
	Total Sample (n): May ‘24
	Total Sample (n): Total

	1019
	James Cook University
	726
	424
	1,913
	3,063

	1034
	Murdoch University
	672
	348
	1,783
	2,803

	1055
	The University of Western Australia
	1,850
	194
	4,186
	6,230

	1058
	University of Wollongong
	1,346
	-
	3,964
	5,310

	2154
	Federation University Australia
	697
	163
	1,763
	2,623

	2177
	Swinburne University of Technology
	2,588
	-
	4,301
	6,889

	2200
	Central Queensland University
	1,251
	253
	2,378
	3,882

	2201
	University of Southern Queensland
	1,040
	-
	2,515
	3,555

	2235
	Edith Cowan University
	1,830
	566
	3,266
	5,662

	2236
	Curtin University
	2,505
	-
	5,715
	8,220

	2241
	University of Canberra
	1,096
	-
	2,563
	3,659

	2252
	Avondale University
	6
	11
	203
	220

	3001
	Charles Darwin University
	1,034
	387
	1,517
	2,938

	3003
	Bond University
	450
	333
	662
	1,445

	3004
	Western Sydney University
	3,051
	940
	4,777
	8,768

	3005
	Charles Sturt University
	1,732
	370
	3,944
	6,046

	3006
	Australian Catholic University
	1,341
	262
	5,391
	6,994

	3007
	Victoria University
	1,688
	970
	3,386
	6,044

	3010
	The University of Adelaide
	2,130
	312
	4,747
	7,189

	3013
	University of New South Wales
	4,326
	4,526
	8,464
	17,316

	3014
	University of Newcastle
	1,532
	-
	4,931
	6,463

	3016
	University of Technology Sydney
	3,654
	414
	6,176
	10,244

	3019
	The University of Queensland
	5,304
	232
	8,200
	13,736

	3020
	La Trobe University
	1,778
	340
	5,053
	7,171

	3025
	Macquarie University
	3,014
	493
	5,134
	8,641

	3027
	The University of South Australia
	1,899
	-
	4,866
	6,765

	3029
	Flinders University
	1,228
	312
	3,791
	5,331

	3030
	Deakin University
	4,990
	78
	8,757
	13,825

	3032
	Griffith University
	3,484
	-
	5,537
	9,021

	3033
	The Australian National University
	2,596
	271
	3,353
	6,220

	3034
	RMIT University
	4,486
	773
	7,864
	13,123

	3035
	Monash University
	6,430
	1,284
	11,873
	19,587

	3036
	The University of Melbourne
	6,922
	1,269
	13,414
	21,605

	3038
	Southern Cross University
	1,023
	1,064
	2,033
	4,120

	3039
	University of New England
	1,392
	996
	1,338
	3,726

	3040
	The University of Sydney
	6,809
	1,296
	11,018
	19,123

	3042
	Queensland University of Technology
	3,436
	584
	6,535
	10,555

	3043
	University of the Sunshine Coast
	792
	431
	1,866
	3,089

	3044
	The University of Notre Dame Australia
	747
	134
	1,822
	2,703

	3045
	University of Tasmania
	2,363
	281
	6,011
	8,655

	4331
	University of Divinity
	82
	31
	256
	369

	4449
	Torrens University
	1,466
	1,301
	1,746
	4,513

	n/a
	All participating universities
	96,786
	21,643
	189,012
	307,441


 
	Non-University Higher Education Institutions Provider
Code
	Non-University Higher Education Institutions Institution name
	Total Sample (n)[footnoteRef:13]: Nov ‘23 [13:  Note: Hyphens (-) represent no completed surveys for that collection round, <5 indicates a suppressed value (n < 5), and np indicates a value that is not published to prevent disclosure of a suppressed value] 

	Total Sample (n): Feb ‘24
	Total Sample (n): May ‘24
	Total Sample (n): Total

	2170
	Marcus Oldham College
	-
	-
	102
	102

	4332
	Sydney College of Divinity
	189
	-
	-
	189

	4333
	Christian Heritage College
	59
	-
	-
	59

	4334
	Tabor College of Higher Education
	29
	47
	90
	166

	4335
	Australian University of Theology 
	46
	222
	382
	650

	4336
	ACAP University College
	734
	416
	10
	1,160

	4337
	Eastern College Australia
	-
	-
	27
	27

	4338
	Moore Theological College
	6
	-
	78
	84

	4339
	Holmes Institute
	580
	-
	426
	1,006

	4343
	The Australian Institute of Music
	11
	42
	86
	139

	4346
	Excelsia University College
	295
	29
	314
	638

	4347
	Australian College of Christian Studies
	-
	-
	37
	37

	4352
	The Australian College of Physical Education
	30
	-
	75
	105

	4359
	The College of Law Limited
	2,253
	1,730
	1,233
	5,216

	4360
	Perth Bible College
	<5
	5
	<5
	12

	4361
	Endeavour College of Natural Health
	-
	-
	587
	587

	4362
	ICHM
	23
	<5
	np
	46

	4363
	Melbourne Polytechnic
	106
	5
	110
	221

	4366
	Box Hill Institute
	36
	11
	51
	98

	4367
	Melbourne Institute of Technology
	120
	-
	160
	280

	4368
	Campion College Australia
	-
	-
	70
	70

	4371
	SAE University College
	315
	206
	360
	881

	4377
	UOW College
	50
	-
	45
	95

	4380
	UTS College
	335
	88
	516
	939

	4381
	International College of Management, Sydney
	120
	176
	193
	489

	4383
	Holmesglen Institute
	np
	<5
	159
	247

	4384
	Kaplan Business School
	317
	324
	359
	1,000

	4386
	The Institute of Creative Arts and Technology
	9
	22
	103
	134

	4388
	Australian Academy of Music and Performing Arts
	21
	-
	17
	38

	4392
	Gestalt Therapy Brisbane
	-
	-
	28
	28

	4393
	The MIECAT Institute
	np
	<5
	-
	48

	4394
	William Angliss Institute
	82
	-
	66
	148

	4395
	Adelaide Central School of Art
	-
	-
	46
	46

	4396
	LCI Melbourne
	29
	-
	20
	49

	4401
	Whitehouse Institute of Design, Australia
	-
	-
	110
	110

	4402
	Leo Cussen Centre for Law
	142
	95
	230
	467

	4405
	Australian Institute of Professional Counsellors
	-
	10
	-
	10

	4407
	Alphacrucis University College
	516
	-
	220
	736

	4411
	Acknowledge Education
	173
	84
	184
	441

	4412
	Morling College
	-
	-
	53
	53

	4419
	National Art School
	-
	-
	148
	148

	4421
	Le Cordon Bleu Australia
	11
	8
	21
	40

	4424
	Kaplan Higher Education Pty Ltd
	646
	376
	253
	1,275

	4425
	Australian Institute of Business Pty Ltd
	391
	264
	258
	913

	4428
	Nan Tien Institute
	14
	np
	<5
	27

	4431
	Montessori World Educational Institute (Australia)
	-
	-
	11
	11

	4434
	Wentworth Institute of Higher Education
	34
	-
	-
	34

	4435
	Australian Institute of Higher Education
	185
	-
	67
	252

	4450
	TAFE Queensland
	29
	-
	67
	96

	4451
	King's Own Institute
	416
	209
	-
	625

	4453
	Australasian College of Health and Wellness
	67
	52
	97
	216

	4455
	SP Jain School of Management
	174
	-
	-
	174

	4456
	Asia Pacific International College
	89
	63
	51
	203

	4458
	Australian Institute of Management Education & Training
	292
	87
	216
	595

	4463
	Institute of Health & Management Pty Ltd
	48
	32
	34
	114

	4464
	Australian College of Nursing
	292
	64
	251
	607

	4465
	Sheridan Institute of Higher Education
	9
	-
	13
	22

	4466
	The Institute of Internal Auditors - Australia
	14
	-
	15
	29

	4467
	Polytechnic Institute Australia Pty Ltd
	33
	48
	61
	142

	4469
	Engineering Institute of Technology
	30
	11
	39
	80

	6014
	Governance Institute of Australia
	67
	-
	82
	149

	6016
	Chartered Accountants Australia and New Zealand
	326
	-
	2,180
	2,506

	6022
	Academies Australasia Polytechnic Pty Limited
	41
	31
	-
	72

	6042
	Ozford Institute of Higher Education
	np
	-
	<5
	8

	6043
	The Cairnmillar Institute
	49
	11
	166
	226

	6044
	BBI - The Australian Institute of Theological Education
	47
	-
	-
	47

	6045
	ISN Psychology Pty Ltd
	49
	-
	80
	129

	6046
	National Institute of Organisation Dynamics Aust
	-
	-
	<5
	<5

	6048
	Southern Cross Education Institute (Higher Education)
	68
	8
	-
	76

	6052
	Leaders Institute
	8
	-
	-
	8

	6055
	Adelaide Institute of Higher Education
	<5
	<5
	<5
	8

	6063
	Australia Advance Education Group Pty Ltd
	103
	27
	6
	136

	6068
	HEPCO The Tax Institute Higher Education
	14
	15
	16
	45

	7001
	Collarts (Australian College of the Arts)
	87
	69
	136
	292

	7014
	Jazz Music Institute
	-
	-
	11
	11

	7025
	CIC Higher Education
	34
	5
	12
	51

	7035
	Photography Studies College (Melbourne)
	-
	-
	<5
	<5

	7073
	Chisholm Institute
	49
	12
	47
	108

	7075
	TAFE NSW
	203
	-
	291
	494

	7124
	Academy of Interactive Technology
	191
	89
	<5
	283

	7197
	Ikon Institute of Australia
	28
	-
	-
	28

	7221
	VIT (Victorian Institute of Technology)
	75
	-
	61
	136

	7334
	Performing Arts Education
	5
	-
	8
	13

	7338
	TAFE South Australia
	np
	<5
	33
	55

	7454
	Stanley College
	-
	17
	17
	34

	7660
	Health Education & Training Institute
	<5
	np
	61
	74

	7749
	Crown Institute of Higher Education Pty Ltd
	-
	-
	260
	260

	8119
	Lyons College
	-
	<5
	-
	<5

	n/a
	All participating NUHEIs
	11,008
	5,050
	11,654
	27,712


[bookmark: _Toc511937347][bookmark: _Toc143606927][bookmark: _Toc155692010][bookmark: _Toc190258103]Appendix 2: Contact protocol
Example GOS survey invitation email – desktop
[image: Example of a GOS survey invitation displayed on a desktop computer screen.]


Example GOS survey invitation email (international) – desktop
[image: Example of a GOS International survey invitation displayed on a desktop computer screen.]



Example GOS survey invitation email – mobile
[image: Example of a GOS survey invitation displayed on a mobile phone screen.]

Example SMS content
[image: Screen grab of an SMS that is sent during the GOS fieldwork period. ]

[bookmark: _Hlk533145128][bookmark: _Toc153986939]

Example social media advertisement – Facebook news feed
[bookmark: _Toc514860295][image: Example of a paid social media advertisement for the GOS survey displaying on a Facebook news feed.]

Example landing page with authentication
[image: Screen grab of the landing page with authentication. ]
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Please contact the Social Research Centre if you would like to read Appendix 3.
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The tables below show the final response rate by institution for each period of the 2024 GOS collection cycle. There was a minor variation in response rate by provider type, with an overall response rate of 38.7 per cent for universities and 36.5 per cent for NUHEIs. 
At an individual institution level within provider type, the total collection response rate ranged from 53.6 per cent to 29.0 per cent for universities, and 87.5 per cent to 21.3 per cent for NUHEIs. 
2024 GOS university response rates (%)
	
	2023 
November
	2024 
February
	2024 
May
	2024 Total collection

	Australian Catholic University
	41.6
	38.9
	35.7
	36.9

	Avondale University
	n/a
	n/a
	44.8
	45.0

	Bond University
	32.7
	30.8
	35.0
	33.3

	Central Queensland University
	45.1
	44.8
	47.9
	46.8

	Charles Darwin University
	43.8
	48.7
	53.4
	49.4

	Charles Sturt University
	41.0
	19.2
	50.8
	46.3

	Curtin University
	34.2
	
	30.7
	31.8

	Deakin University
	42.9
	66.7
	42.7
	42.9

	Edith Cowan University
	43.2
	42.4
	42.6
	42.8

	Federation University Australia
	37.2
	42.1
	41.9
	40.7

	Flinders University
	48.5
	45.8
	44.8
	45.7

	Griffith University
	36.4
	
	38.5
	37.7

	James Cook University
	48.6
	49.1
	43.2
	45.2

	La Trobe University
	34.8
	37.1
	38.5
	37.5

	Macquarie University
	32.2
	39.6
	39.9
	37.2

	Monash University
	37.2
	46.9
	39.3
	39.1

	Murdoch University
	37.4
	38.1
	44.8
	42.2

	Queensland University of Technology
	41.0
	45.8
	43.2
	42.6

	RMIT University
	37.9
	50.3
	39.5
	39.6

	Southern Cross University
	35.2
	37.8
	40.5
	38.5

	Swinburne University of Technology
	37.2
	
	39.4
	38.6

	The Australian National University
	32.3
	35.7
	35.6
	34.2

	The University of Adelaide
	39.8
	51.1
	42.5
	42.1

	The University of Melbourne
	43.0
	46.8
	41.3
	42.1

	The University of Notre Dame Australia
	36.7
	35.2
	38.7
	38.0

	The University of Queensland
	29.4
	61.7
	35.0
	33.3

	The University of South Australia
	35.6
	
	40.2
	38.9

	The University of Sydney
	27.4
	31.1
	34.5
	31.7

	The University of Western Australia
	33.4
	50.6
	34.9
	34.9

	Torrens University
	48.5
	44.9
	53.4
	49.4

	University of Canberra
	36.1
	
	42.9
	40.8

	University of Divinity
	61.0
	70.4
	49.4
	53.6

	University of New England
	49.6
	55.2
	56.3
	53.6

	University of New South Wales
	31.3
	24.9
	30.2
	29.0

	University of Newcastle
	33.4
	
	32.4
	32.6

	University of Southern Queensland
	51.3
	
	48.7
	49.4

	University of Tasmania
	46.1
	51.4
	45.1
	45.5

	University of Technology Sydney
	30.4
	38.5
	31.9
	31.6

	University of the Sunshine Coast
	49.2
	44.4
	41.6
	44.0

	University of Wollongong
	36.6
	
	35.5
	35.8

	Victoria University
	42.1
	51.0
	38.8
	41.7

	Western Sydney University
	31.8
	31.6
	38.1
	35.2

	All Universities
	37.2
	39.5
	39.3
	38.7


Note: A blank cell indicates institution did not participate in that collection period and n/a indicates a suppressed value (n<25).

2024 GOS NUHEI response rates (%)
	
	2023 November
	2024 February
	2024 
May
	2024 Total collection

	Academies Australasia Polytechnic Pty Limited
	60.5
	41.9
	
	52.2

	Academy of Interactive Technology
	43.2
	34.2
	n/a
	40.2

	Adelaide Central School of Art
	
	
	58.1
	58.1

	Adelaide Institute of Higher Education
	n/a
	0.0
	n/a
	n/a

	Alphacrucis University College
	33.5
	
	42.0
	36.2

	Asia Pacific International College
	34.9
	18.0
	48.0
	33.0

	Australasian College of Health and Wellness
	40.0
	34.9
	41.6
	39.6

	Australia Advance Education Group Pty Ltd
	37.1
	48.0
	n/a
	38.3

	Australian Academy of Music and Performing Arts
	30.0
	
	37.5
	33.3

	ACAP University College
	44.1
	44.2
	60.0
	44.3

	Acknowledge Education
	50.6
	29.5
	31.0
	38.4

	Australian College of Christian Studies
	
	
	39.4
	39.4

	Australian College of Nursing
	39.1
	40.7
	49.8
	43.8

	Australian University of Theology*
	39.0
	47.9
	51.3
	49.3

	Australian Institute of Business Pty Ltd
	41.9
	48.3
	48.3
	45.7

	Australian Institute of Higher Education
	28.5
	
	33.3
	29.8

	Australian Institute of Management Education & Training
	56.9
	53.2
	47.5
	53.0

	Australian Institute of Professional Counsellors
	
	n/a
	
	n/a

	BBI - The Australian Institute of Theological Education
	25.0
	
	
	25.0

	Box Hill Institute
	30.0
	45.5
	47.7
	41.2

	CIC Higher Education
	31.3
	n/a
	83.3
	46.9

	Campion College Australia
	
	
	30.3
	30.3

	Chartered Accountants Australia and New Zealand
	23.9
	
	25.1
	24.9

	Chisholm Institute
	42.2
	n/a
	48.9
	44.6

	Christian Heritage College
	51.9
	
	
	51.9

	Collarts (Australian College of the Arts)
	27.3
	51.7
	36.2
	37.1

	Crown Institute of Higher Education Pty Ltd
	
	
	36.1
	36.1

	Eastern College Australia
	
	
	69.2
	69.2

	Endeavour College of Natural Health
	
	
	38.9
	38.9

	Engineering Institute of Technology
	40.0
	50.0
	71.8
	58.1

	Excelsia University College
	37.2
	24.0
	46.1
	41.1

	Gestalt Therapy Brisbane
	
	
	60.0
	60.0

	Governance Institute of Australia
	51.8
	
	45.2
	48.1

	HEPCO The Tax Institute Higher Education
	n/a
	41.7
	62.5
	46.3

	Health Education & Training Institute
	n/a
	0.0
	55.4
	47.8

	Holmes Institute
	37.5
	
	42.5
	39.6

	Holmesglen Institute
	25.0
	0.0
	35.6
	31.7

	ICHM
	50.0
	n/a
	47.4
	47.6

	ISN Psychology Pty Ltd
	40.9
	
	38.7
	39.6

	Ikon Institute of Australia
	56.5
	
	
	56.5

	Institute of Health & Management Pty Ltd
	58.7
	60.7
	44.1
	54.6

	International College of Management, Sydney
	35.7
	31.6
	37.2
	34.9

	Jazz Music Institute
	
	
	60.0
	60.0

	Kaplan Business School
	34.0
	41.7
	40.5
	38.8

	Kaplan Higher Education Pty Ltd
	27.1
	27.5
	27.4
	27.3

	King's Own Institute
	42.9
	49.2
	
	45.0

	LCI Melbourne
	33.3
	
	47.4
	39.1

	Le Cordon Bleu Australia
	n/a
	n/a
	38.1
	37.5

	Leaders Institute
	87.5
	
	
	87.5

	Leo Cussen Centre for Law
	26.0
	27.8
	38.5
	32.6

	Lyons College
	
	n/a
	
	n/a

	Marcus Oldham College
	
	
	50.0
	50.0

	Melbourne Institute of Technology
	35.7
	
	35.4
	35.5

	Melbourne Polytechnic
	27.0
	n/a
	42.5
	34.6

	Montessori World Educational Institute (Australia)
	
	
	50.0
	50.0

	Moore Theological College
	n/a
	
	44.6
	44.3

	Morling College
	
	
	61.7
	61.7

	Nan Tien Institute
	66.7
	n/a
	n/a
	58.3

	National Art School
	
	
	50.4
	50.4

	National Institute of Organisation Dynamics Aust
	
	
	n/a
	n/a

	Ozford Institute of Higher Education
	n/a
	
	n/a
	71.4

	Performing Arts Education
	n/a
	
	100.0
	69.2

	Perth Bible College
	n/a
	n/a
	n/a
	58.3

	Polytechnic Institute Australia Pty Ltd
	19.4
	31.1
	28.1
	27.1

	SAE University College
	26.9
	36.4
	36.7
	33.2

	SP Jain School of Management
	35.7
	
	
	35.7

	Sheridan Institute of Higher Education
	n/a
	
	84.6
	75.0

	Southern Cross Education Institute (Higher Education)
	33.9
	n/a
	
	32.9

	Stanley College
	
	43.8
	60.0
	51.6

	Sydney College of Divinity
	37.6
	
	
	37.6

	TAFE NSW
	36.8
	
	42.4
	40.1

	TAFE Queensland
	36.0
	
	44.4
	42.0

	TAFE South Australia
	46.7
	n/a
	40.0
	44.9

	Tabor College of Higher Education
	55.6
	65.9
	59.3
	60.5

	The Australian College of Physical Education
	25.9
	
	42.0
	37.5

	The Australian Institute of Music
	n/a
	46.2
	48.8
	46.2

	The Cairnmillar Institute
	35.6
	54.5
	51.6
	48.3

	The College of Law Limited
	27.3
	24.3
	31.5
	27.3

	The Institute of Creative Arts and Technology
	n/a
	30.0
	40.0
	37.9

	The Institute of Internal Auditors - Australia
	83.3
	
	73.3
	77.8

	The MIECAT Institute
	43.2
	n/a
	
	44.4

	UOW College
	n/a
	
	36.4
	21.3

	UTS College
	36.8
	28.0
	34.5
	34.7

	VIT (Victorian Institute of Technology)
	57.5
	
	78.3
	66.9

	Wentworth Institute of Higher Education
	36.4
	
	
	36.4

	Whitehouse Institute of Design, Australia
	
	
	37.5
	37.5

	William Angliss Institute
	20.6
	
	38.3
	28.9

	All NUHEIs
	35.4
	34.9
	38.3
	36.5


Note: A blank cell indicates institution did not participate in that collection period and n/a indicates a suppressed value (n<25).
*The Australian University of Theology was awarded university status in December 2024. Prior to this, the institution was known as the Australian College of Theology and was classified as a non-university higher education institution (NUHEI). Data for the 2024 GOS was collected when the institution was a NUHEI.
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You are from a unique group of international graduates who completed the Graduate Diploma in Psychology
at the Social Research Centre. Earlier this week we invited you to provide feedback about your experiences
through the Graduate Outcomes Survey.
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Take the survey

Complete the survey by Monday 6 May to have four chances to win $1,000.
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Graham Challice
Executive Director
The Social Research Centre
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work he number of Rours you ae curenty working? Flease selec ony one ansuer.

(SINGLE RESPONSE)

1. Nosutable job i mylocal area
2. Nojob wih a sutable rumber ofhours

3 Nosutabieob i my area of xpertse

4. Considered o be oo young by amployers.

5. Consideredto be too od by employers

9. Caning forchidren

10 Sudyng

12 No more hours avaiable i curent posfion

13, Work has been recuoadshutdown ue o COVID-10 *(SUPPRESS)
14, Financialressons

15 Due o visa estictonsiwaiing or permanent residency

18 Waitng forscoredaboniegisiration

1. Other (lease speciy)

“MESTAVE)

“(WORKED=1 OR WWOPAY=1 OR AWAYWORK=1 OR WAITWORK-"
EROM JOB OR WAITING TO START WORK)
©CC  Wnatis your coeupaton n your <mainjobljobibusiness>?

WORKING OR AWAY

Please stattypingthe name of your cocupation n the text box and selet the corect
one, o enternul.

1. (Preditive text verbatim tex box) PROGRAMMER NOTE: USE OCCUPATION
LOOKUP LIST, IF NOT ON LIST ALLOW MANUAL ENTRY IN OTHER SPECIFY.

“(WORKED=1 OR WWOPAY=1 OR AWAYWORK=1 OR WAITWOR
FROM JOB OR WAITING TO START WORK)
DUTIES  What are your main tasks and dutes?

T (verbatim textbor)

WORKING OR AWAY

“(WORKED=1 OR WWOPAY=1 OR AWAYWORK=1 OR WAITIORK
FROM JOB OR WAITING TO START WORK)

WORKING OR AWAY




image24.png
EMPLOYERWhats the name of your <employeribusiness>?

Please stattyping the name of your employer inth fex box and selctthe corectone.
or enter i fll.

“PROGRAMMER NOTE: POP UP NAME OF YOUR <EMPLOYERIBUSINESS> =
‘REFERS TO THE NAME OF THE COMPANY OR BUSINESS THAT YOU WORK FOR

1. (Precicive text verbaim text box) "PROGRAVMER NOTE: USE LOOKUP LIST. IF
'NOT N LIST ALLOW MANUAL ENTRY IN OTHER SPECIFY.

“PROGRAMMER NOTE: TWO INDUSTRY GHECKS NEED TO BE UNDERTAKEN

PRIOR TO DISPLAY OF INDUSTRY. THESE CHECKS SHOULD BE RUN IN THE

STATED ORDER AND INDCHECK2 SHOULD BE SKIPPED IF THERE IS A PRE.

‘CODED INDUSTRY ASSOCIATED WITH OCCUPATION AT INDCHECKT

INDCHECKT * IF THE PRE-CODED OCCUPATION SELECTED AT OCC IS
ASSOCIATED WITH A PRE-CODED INDUSTRY IN LOOKUP LIST.
DISPLAY ASSOICATED PRE CODED INDUSTRIES AT INDUSTRY.
WITH A SPECIFIED OTHER OPTION.

INDGHECKZ  IF THE EMPLOYER CAPTURED AT EMPLOYER IS ONTHE
LOOKUP LIST (LE, MAPPED TO ANZSIC) AUTOFILL INDUSTRY.
AND DO NOT ASK INDUSTRY

“(WORKED=1 OR WWOPAY=1 OR AWAYWORK=1 OR WAITWOR
FROM JOB OR WAITING TO START WORK)

INDUSTRY Wnat kind of business or servioe s caied out by your <employer 3 the place where
you workibusiness>?

 WORKING OR AWAY

INTERVEWER NOTE: business or senos = efes o the industry your work fals under;
or exampie, retal, constnicion, education

“PROGRAMMER NOTE: POP UP BUSINESS OR SERVICE = REFERS TO THE
INDUSTRY YOUR WORK FALLS UNDER: FOR EXAMPLE, RETAIL, CONSTRUCTION,
EDUCATION

“PROGRAMMER NOTE: FOR OCCUPATIONS WITH ASSOCIATED ANZSIC CODE
'SHOW RADIO BUTTONS WITH MATCHED INDUSTRIES TO ANZSCO FROM
LOOKUP LIST WITH CODE FOR OTHER SPECIFY. FOR OCCUPATIONS NOT
'ASSOCIATED WITH PRE.CODED INDUSTRY AND WHERE EMPLOYER IS NOT
'ASSOCIATED WITH INDUSTRY, COLLECT INDUSTRY IN LEGACY WAY USING
oz

1 (verbatm textbox)
90, Otver (Plesse specity)

EMPLOYER MOVED BEFORE INDUSTRY

“TMESTAVE)

“PROGRAMMER NOTE: I INDUSTRY CODE IS EQUAL TO ANZSIC 7510, 7520 OR
7530 AUTOFILL SECTOR TO 1. PUBLIC OR GOVERNMENT AND DO NOT DISPLAY.
SECTOR.

“(WORKED=1 OR WWOPAY=1 OR AWAYWORK=1 OR WAITIWOR

FROM JOB OR WAITING TO START WORK)
SECTOR  inwhat sector are you whol or mainy empioyed?

 WORKING OR AWAY

1. Puskoor government
2 prvae
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3 Notforproft

“(WORKED=1 OR WWOPAY=1 OR AWAYWOR}
INAUST  Ave you working in Austalia?
Loves
2 N
3 Netsuwe

- WORKING OR AWAY FROM JO)

“(WORKED=1 OR WWOPAY=1 OR AWAYWOR}
JOB) AND WORKING IN AUSTRALIA)
EMPSTATE in which siate or fertory 5 your <employerfbusinesss> curenty located?

AND INAUST=1, WORKING OR AWAY FROM

“PROGRAMMER NOTE: IF EMPSTATE NOT ASKED, AUTO-CODE BASED ON
LOCATION RESPONSE.

nsw
vic

H

“(WORKED=1 OR WWOPAY=1 OR AWAYWORK=1
"JOB) AND WORKING IN AUSTRALIA)
LOGATION And what s the postcode or suburb o your <employeribusiness>?
1. (Precicive text veratim text box) "PROGRAMMER NOTE USE POSTCODE
LOOKUP LIST
2 Netsrs

AND INAUST=1, WORKING OR AWAY FROM

“(WORKED=1 OR WWOPAY=1OR AWAYWORK=1) AND INAUST=2, WORKING OR AAY FROM
"JOB) AND WORKING OUTSIDE AUSTRALIA)
(COUNTRYx n hich counry i your <empoyeribusiness> minly based?

Please statyping the country name inthe text box and selct the corectans,or eterin
I

1. (Predictive text verbatim text box) "PROGRAMMER NOTE: USE SACC COUNTRY
LIS & SUPPRESS AUSTRALIA CODE (1101) FROM DISPLAY.

fany
‘CURGOUNTRY Do you curenty v in Austraia o overseas?

[y
2 Overseas

*(CURCOUNTRY=1, LIVES IN AUSTRALIA)
(CURSTATE In which site o erory do you curenty ve?

“PROGRAMMER NOTE: IF CURSTATE NOT ASKED, AUTO-CODE BASED ON
GURPCODE RESPONSE.

1. Nsw
2 e
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. LIVES IN AUSTRALIA)
‘CURPGODE  Whatis the postoode or subur where you curenty ive?
1. (Predictive text verbaim text box) PROGRAMMER NOTE USE POSTCODE
LoOKUP LIST
2 Netse

*(CURCOUNTRY=2, LIVES OVERSEAS)
‘OSCOUNTRY I which couriy do you curaty Ive?

Please statyping the countr name inthe text box and selct the corectans,or enter in
b

1. (Predictive text verbatim txt box) "PROGRAMMER NOTE: USE SACC COUNTRY
LIST & SUPPRESS AUSTRALIA CODE (1101) FROM DISPLAY.

“(F WORKED=1 OR WWOPAY=1 OR AWAYWORK=1, WORKING OR AWAY FROM JOE)
EMP1Z  Have you worked <fr your employerin your business> for 12 months or more?

1. Yes, more than 12 morths
5 No.less than 12 months

“(EMP 1225, WORKED FOR EMPLOYER FOR LESS THAN 12 MONTHS)
ENIPAITHS. How many morihs have you worked <fo your employerin your usiness>?

1. Enter number of monihs (NUMERIC, RANGE 1-12)

“(EMP121, WORKED FOR EMPLOYER FOR MORE THAN 12 MONTHS)
ENPYRS How many years have you worked <foryour employerin your business>?

1. Entr rumber of years (NUMERIC, RANGE 1.49)
*(SELFEMP=1 OR PAYARRNG=12, 15, 7-20) AND EMP12=5 AND (USLHRS>=35 O

"ACTLHRS>=35), WORKING 35 HOURS OR MORE AND WORKED FOR EMPLOYER
FOR LESS THAN 12 MONTHS AND NOT SELF EMPLOYED)

FFTIOB s this your frst ulkime ob?

Loves
2 N
“TMESTAE)

“(NAUST=1, WORKING IN AUSTRALIA)

SALARYA.In Australian dollars, how msh do you usually eam in <IF MORE1JOB=5: this jobllF
MORE1JOB-1: il your jobs>. befor tax or amytning slse i aken ot? Flease make
only ne selecton. Specily i whol dols, excluding spaces, comms, dola sgn (5.

“PROGRAMMER: SHOW SALARYA AND SALARYC ON THE SAME PAGE WHEN
MORE1IOB=1

“PROGRAMMER NOTE: IF USLHRS IS BLANK AND SALARYA CODE 1 IS WITHIN
RANGE. GO TO SALARYE
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sALARYE

SALARYC

“PROGRAMMER NOTE: POP UP ONLY ALLOW ONE SELECTION IF MORE THAN
ONE OPTION IS SELECTED.

“PROGRAMMER NOTE: SHOW LIVE CALCULATION OF ANNUAL SALARY IN 50LD
WITH ANNUAL SALARY: BEFORE IT - THIS SHOULD UPDATE AS SOMEONE TYPES
INTO CODES 1 THRU 6 BELOW.

(SiNGLE RESPONSE)

1. Amountper hour (Please speciy) (NUMERIC, RANGE 1.250) "PROGRAMMER
'NOTE: ONLY DISPLAY IF USLHRS IS NOT BLANK.

‘Amount per day (Plesse specity) (NUMERIC, RANGE 1-800)

‘Amount each week (Piease specity) (NUMERIC. RANGE 1-4000)

‘Amount sach ortnight (Please specity) (NUMERIC, RANGE 1-8000)

‘Amount each month (Please speciy) (NUMERIC. RANGE 1-17.500)

‘Amount each year (Please speciy) (NUMERIC, RANGE 1-250K)

No aamings

Donthnow

AND SALARYA=1 THRU 8 BUT NOT IN RANGE, WORKING IN AUSTRALIA AND OUT
‘OF RANGE SALARY ENTERED)

“(DISPLAY IF ONLINE) Sory but the sslary you enered dossn' ft witin our
Flease select the best opton for how much you would ususly arm n < IF
ORE1J0B=5: s o IF MORETJOB=1: all your jobs>, per annum befre tax or
anyining sise was taken oul?

nge.

“PROGRAMMER NOTE: ALLOW RESFONSES TO BE ENTERED OUTSIDE OF
RANGE

“PROGRAMMER NOTE: SALARYE NEEDS TO ONLY SHOW WHEN
'SALARYA-BELOW OR ABOVE RANGE ALLOWED OR USLHRSBLANK AND.
SALARYA=1

“PROGRAMMER NOTE: POP UP'ALL YOUR JOBS = THIS REFERS TO THE
‘COMBINED INCOME RECEIVED FROM AL JOBS'

(SiNGLE RESPONSE)

51-50000
10000 510,000
20000 529,000
530000 530,000
340000 34,000
550000 550,000
60000 579000
580,000 509,990
100,000 5124.990
10 5125000 5140080
11 5150000 ormore.
12 Dontknow

AND MORE1JOB=1 OR 89, WORKING IN AUSTRALIA AND MORE THAN ONE JOB)
And n Australian dollars, Fow mch do you usuallyearn in your main ob, before ax or
anyining sise i taken outs Flease make only one seecton. Specty i whie dollas,
excluding spaces, commas, dolla sign (3.

“PROGRAMMER NOTE: ALLOW RESFONSES TO BE ENTERED OUTSIDE OF
RANGE
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“PROGRAMMER NOTE: IF USLHRSM IS BLANK AND SALARYC CODE 115 WITHIN
RANGE, GO TO SALARYD

“PROGRAMMER NOTE: POP UP ‘MAIN JOG-
YOUWORK THE MOST HOURS'

HIS REFERS TO THE JOB THAT

“PROGRAMMER NOTE: ONLY ALLOW ONE SELECTION

“PROGRAMMER NOTE: SHOW LIVE CALCULATION OF ANNUAL SALARY IN 50LD
WITH ANNUAL SALARY: BEFORE IT - THIS SHOULD UPDATE AS SOMEONE TYPES
INTO CODES 1 THRU 8 BELOW.

(SiNGLE RESPONSE)

1. Amountper hour (Please speoiy) (NUMERIC, RANGE 1.250) "PROGRAVMER
'NOTE: ONLY DISPLAY IF USLHRSM IS NOT BLANK

‘Amount per day (Plesse speciy) (NUMERIC, RANGE 1-800)

‘Amount each week (Piease speciy) (NUMERIC. RANGE 1-4000)

‘Amount each fortnight (Flease speciy) (NUMERIC, RANGE 1-8000)

‘Amount each month (Please speciy) (NUMERIC, RANGE 1-17.500)

‘Amount each year (Plase specdy) (NUMERIC, RANGE 1.250K)

No eamings

Dont o

/ELOW OR ABOVE RANGE ALLOWED OR USLHRS=BLANK AND SALARYC=1,

'MORE THAN ONE JOB AND OUT OF RANGE SALARY ENTERED)

SALARYD "(DISPLAY IF ONLINE) Sorr but i salary you entered doesrt it wthin ou range.
Please select he best opton for how much you would ususlly earn in your mai b, per
annum before tax o anything else was taken out?

(SiNGLE RESPONSE)

51-50000
10000510000
20000 529000
530000 530,000
40000 34000
550000 550,000
60000 579000
580,000 509,09
100,000 5124 990
10 5125000 5148080
11 5150000 ormore.
12 Dontknow

“PROGRAMMER NOTE: SALARY LOGIC CALCULATION IF MORE1JOB=".

1. IF RESPONDED TO BOTH SALARYA AND SALARYB, OR SALARYC AND
'SALARYD TAKE SALARYE OR SALARYD FOR THIS CALGULATION

2 GALCULATE ANNUAL SALARY FOR SALARY A AND SALARYC. SAS.
CALCULATION:

IF SALARYA =1 THEN SALARYA = USLHRS"385 2517
ELSE IF SALARYC =1 THEN SALARYC= USLHRSM'"325.2517

ELSE IF SALARYA OR SALARYG =2 THEN SALARYAISALARYC= 5°385.2517:
ELSE IF SALARYA OR SALARYC -3 THEN SALARYASALARYC=305.257;
ELSE IF SALARYA OR SALARYG =4 THEN SALARYA'SALARYG=305 25/14:
ELSE IF SALARYA OR SALARYC -5 THEN SALARYASALARYC="12;

ELSE IF SALARYA OR SALARYC -8 THEN SALARYASALARYC=0.

ELSE IF SALARYA OR SALARYC =7 THEN SALARYA'SALARYG=D:
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3. TAKELOWEST VALUE IN THE RANGE SELECTED AT SALARYE AND
SALARYD.
4 CALGUATE
‘A IF SALARYC > SALARYA GO TO SALCONF1
5 IF SALARYD MINIMUM > SALARYA GO TO SALCONEY
C.IF SALARYC > SALARYS MAXIMUM GO TO SALCONF1
D.1F SALARYD MINIMUM > SALARYE MINIMUM GO TO SALCONFT

“PROGRAMMER NOTE: SHOW SALCONF AND SALCONF2 ON THE SAME PAGE.
PROGRAMMER NOTE: IF SALCONF1 > SALCONE2 SHOW ERROR MESSAGE:
‘PLEASE ENSURE YOUR EARNINGS FOR ALL YOUR JOBS IS HIGHER THAN YOUR
SALARY FOR YOUR MAIN JOB'

“PROGRAMMER NOTE: POP UP ‘MAIN JOG-
YOUWORK THE MOST HOURS'

HIS REFERS TO THE JOB THAT

*(SALARY MAIN JOB HIGHER THAN SALARY ALL JOBS)
SALCONF Sory bt he saary you eiredfor your mai s Higher han e ssayyou rtered

your jbs. Piease selec he best opton for how much you would Lsualy earn n
ot e S o s etrs o o e e e e oS

(SiNGLE RESPONSE)

©st-soem
2 sw0000-s10000
3 sno00 520000

4 530000 53000

5 0000540000

o sso00 seasee

7. seoo0- 57900

8 ss0000 309000

o $100.000-5124.000
10 5125000 5148080
11 5150000 ormore
12 Dontknow

*(SALARY MAIN JOB HIGHER THAN SALARY ALL JOBS)
'SALCONF2 And which of he olloing would you usualy ear inyour allyour jobs, per anum
before tax o anyting ese was taken out?

“PROGRAMMER NOTE: POP UP ‘ALL YOUR JOBS'
‘COMBINED INCOME RECEIVED FROM ALL JOBS'

THIS REFERS TO THE

(SiNGLE RESPONSE)

©st-soem
2 sw0000-s10000
3 sno00 520000
4 530000 53000

5 0000540000

o sso00 seasee

7. seoo0- 57900
350000 309000

o $100.000-5124.000
10 5125000 5148080
11 515000 ormore
12 Dontknow
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“(NAUST=2, WORKING OUTSIDE AUSTRALIA)
'SALARYOS What s your gross (hat s pre-ax) annual salary? You can estimate f necessary.

*(ONLINE) Piease seiect ourency from the drop down st

<CURRENCY DROP DOWN LIST>
1. Enter gross annual salary <text box> (NUMERIC)
“PROGRAMMER NOTE: DISPLAY GURRENCY LIST IN DROF DOWN

“TMESTAVE)

*(EMP 125 AND SELFEMP=1 OR PAYARRNG=12, 14, 15 17.20, WORKED FOR EMPLOYER FOR

'LESS THAN 12 MONTHS AND NOT SELF EMPLOYED)
FINDJOB How didyou frst n outabout tis job?

(SiNGLE RESPONSE)

1. Uriversity orcollege careers servioe
2. Caraers fa or mformtion secsion

31 Other niversy or colge souroe (such as facufies o ecturersor student socety)
4 Adverbsementina newspaper r oher print media

5 Advertsement on he nfemet (e.q. Sesk, CaresrOne. Ethical Jobs)

8 Via resume posted on th intemet

7. Famiy or fends.

B Approsched employer decty

9 Approached by an employer

10 EmploymentRectutment agency

11 Work contacts or networks

12 Socaimedia

17 An employer promotional event

14 Graduate program / inemship/ work placement.

13 Other (lease speciy)

“(WORKED=1 OR WWOPAY=1 OR AWAYWORK=1, WORKING OR AWAY FROM JOB)
SPOQ  Tha fllowing satements are about your skl abites and ecucston.

Please indicatethe extent 0 which you sirongly disagree, isagree, nither disagree nor
agree. agree or srongly agres wih each of ese statements

(STATEMENTS)

) My ob requires fess education than | have
) Ihave more ob skis than are required for tis b

@ Someone wi less education than myself coud perform well on my b

€ My previous traiing is being uly ufsed on tis b

) 1 have more knowlsdge than | need n order o do my job

) My educstion evel s sbove the levelrequied f do my job

7). Someone wih iess work experience tnan myselfcould do my o ust s well
) Thave more abies than | need in orde t do my job

(RESPONSE FRAVE)

Strongly disagree.
Disagree

Neiher disagree nor agree
Agres
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5 Swonglyagree

“PROGRAMMER NOTE: SPOGSCL CALCULATION IF 8 VALID RESPONSES AT
SPOQH OTHERWISE SKIP.

(CALCULATE THE AVERAGE RATING ACROSS ALL THE ITEMS SOMEONE
ANSWERS - RANGE 1 T0 5 AS PER CODEFRAME. NOTE: SCORES FOR SPOGH.
AR REVERSED, STRONGLY AGREE=1, STRONGLY DISAGREE=S

EXAMPLE: AVERAGH

(G+4+4+as8+2+2+4)/8=27/8=278

WE CALCULATE AN AVERAGE FOR EACH VALID RESPONSE. SO IF THEY SKIP AN
FTEM (DIREFINO ANSIWER) WE EXCLUDE THAT FROM THE AVERAGE

*(SPOQSCL >=3 5, PERCEIVED OVER QUALIFICATION FOR CURRENT JOB)

RSOVRQ Your previous responses indicate that you have more skils or sducation than are
e 0 g0 yourcurentjob, Wt s ihe mai reason you are workingn 25 that
ossn't s al o your skt o ecuoation? Flease selectony one answer.

(SiNGLE RESPONSE)

1. Nosutable jobs n my local area
21 Nojobs with a sutable pumber of hours
3. No sutable obs inmy ares of expertise
4 Considerad o be oo young by employers
5. Considered o be too od by employers
5 Caning forchidren

10 Sudying

12 T satisfed wih my curent o

13 1 had o change jobs due 1o COVID-18
14 Notenough work experence.

15 Entry level joblcareer stepping sone.

16 Changing obs(Careers

17, Do ot have permanent rsidency

16 Por fnancialeatons.

19 Waitng forsceredtabioniregisraton
1. Other (Please speciy)

“RSMORE AND RSNOMORE MOVED TO AFTER PREFMHOURS
“MESTAVE)

MODULE C: FURTHER STUDY

o)

FURSTUD Ave you curently a flltime or part me student at  TAFE, uriversity o other
educatonsl insttuion?
T Yes—fulkime

2 Yes_pariime
5 N

*(FURSTUD= 1 OR 2, STUDYING)
FURNEW A you currently studying in a new course afercompleting your <E308>?

Loves
2 N

*(FURSTUD=1 OR 2, STUDVING)
FURINST  Wht i the name ofte intitution where you sre current stuying?
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Please stattyping the name of yournstuion i the fext box and selecthe corret one,
ortypeinful

1. (Predictive toxt verbaim tex box) PROGRAMMER NOTE: USE FURINST
LOOKUP LIST

*(FURSTUD= 1 OR 2. STUDYING)
FURQUAL  Whatis the ull e of the qualfication you are curntly stuying?

T (erbatmtextbon)

“PROGRAMMER NOTE: POP UP ‘GUALIFICATION" = REFERS TO THE COURSE,
DEGREE OR PROGRAM THAT YOU ARE CURRENTLY STUDYING'

*(FURSTUD= 1 OR 2, STUDYING)
FURFOE - Whatis your main field of education for tis quaficaion?

“PROGRAMMER NOTE: POP UP ‘GUALIFICATION" = REFERS TO THE COURSE,
DEGREE OR PROGRAM THAT YOU ARE GURRENTLY STUDYING'

(SINGLE RESPONSE)

Nt 2 Prysicat Scinces(nc. Mths,Belogat and Medl Scenc)
ot Tetony

Ergneetng and R Tachnlogs

riecurtand Buing

Aorr Envicomen and Relsed Suias

St orang Ve, P

ety

Maragemet s Comenrcs (. Accunting,Businss, Eapce, Maretg)
e ot o Lo, Py, Eeomamm, o Pt
e

0 S

11 Font Hospiaty s Parons Savoes

13 o st malenon

13 G (rsis spachy)

*(FURSTUD= 1 OR 2, STUDYING)
FURLEV  What i th level of s quaificstion?

(SINGLE RESPONSE)

Higher Doctorate
Doctorste by Research
Dociorate by Coursework.
Master Degree by Research
Master Degree by Coursework
Graduate Dipoma

Graduate Cartoate

Bachelor (Honours) Degree
Bachelor (Pass) Degree.

10, Advanced Dipoma

1. Assoate Degree.

2 Diploma

T3 Nomaward course
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14, Brdging and Enabling course.
15 Certcate HV.

“FURINST MOVED TO AFTER FURNEW

“TMESTAVE)

MODULE D2: GRADUATE ATTRIBUTES — OVERALL SATISFACTIONPREQ
*(STUDENTTYPE = 1, NOT POSTGRADUATE BY RESEARCH)

cea

*(STUDENTTYPE=1 AND QUALNUM_S=2 OR STUDENTTYP

“PROGRAMMER NOTE: WHERE CEQTYPE=1 AND QUALNUM_S=2 CEQ TEXT FILL
'RANDOMLY WITH FINALMAIORT OR FINALMAIORZ IF BOTH MAJORS ARE
PRESENT. IF ONLY FINALMAJORT PRESENT, TEXT FILL WITH FINALMAIOR

(CEQTYPE=1 AND QUALNUM_S= 1 CEQ TEXT FILL WITH FINALMAIORT"

F CEQTYPE=2 TEXT FILL FINALCOURSEA

1 Fssort2
2 FnalCourser

Now a question regaring your <FinalMajor FinalMajor2/FinalCourse>
<majoriquaifiation>

Please indicate the extent 0 which you strongy disagres, disagree, neithr disagres nor
agree. agree o srongly agres wit he ollowing statement.

(STATEMENTS)
©2q140  Overal | was satisfed wth i qualty of this <course>
(RESPONSE FRAVE)

Strongly disagree.
Dissgree

Neiher disagree nor agree
Agres

Sirongly agree

AND GUALNUM_S=1 AND
FINALMAJOR1 NOT BLANK AND FINALMAJOR2 NOT BLANK AND PREPOF NE 2,
NOT POSTGRADUATE 5Y RESEARCH AND MORE THAN ONE MAJORICOURSE)

“PROGRAMMER NOTE:

WHERE GEQTYPE = 1 AND QUALNUM_S = 2, CEQB TEXT FILL RANDOMLY WITH
FINALMAJORS' OR FINALMAIOR WHEN BOTH MAJORS ARE PRESENT,
(OTHERWISE TEXT FILL WITH ‘FINALMAIORY

WHERE CEQTYPE = 1 AND GUALNUM § = 1, CEQBTEXT FILL WITH
"FINALMAJOR? IF PRESENT, OTHERWISE GO TO MODULE £

ONLY SHOW FINALCOURSES

2 FnalCourses

QUALNUM_s=1
T Fnsivsor
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ceas

Now rinking about your <FinaMajor3/FnalMaiordFinaiCourseBIFnalsior>
<majoriquaifoation>.

Please indicate the extent 0 which you trongy disagres, disagree, neither disagres nor
agree. agree o strongly agree wit he ollowing statement.

(STATEMENTS)
ceq240  Overal | was satisfed with i qualty of tis <course>
(RESPONSE FRAVE)

Strongly disagree.
Dissgree

Neiher disagree nor agree
Agres

Sirongly agree:

*(STUDENTTYPE=2, POSTGRADUATE BY RESEARCH)

FREQ

Please tll s about your postraduate research experience.

11y0u have had more than one supenvsor o have studied n mer than ane department
orfaculy, please raspond fo the questons below i relaton 1 your mostrecent
Supenision experience, whether by one or more Suparvisrs.

Please interpet thess”and other rasearch-relted ferms i the context ofyour own fld
of educaton

Please inicate the extent o which you trongy disagree, disagres, neiter agree nor
@sagres. agree orsirongly agree with each o hese Sttemants.

(STATEMENTS)

Preqd! - Supervision was avaiable when | nesded it

Preai2 The thesis examinaton process was far

Prez 1 had acoess .8 sulable working spce

PreDé | developed an understanding of e Standard of work expecied

Preq28 | am confident tha  can apply my Sils utsi the unversty sector

PreqD5  The depariment proviied opportuniesfo socalcontactwih oher
postaraduate students

preqaD | mproved my abiy o design and implement pojects efecively

Dreq0E iy research frthr developed my provlem soing Skife

Predd7 My supenvsor(s) made a eal effot t understand difcues | faced

pred0B I nad good access tothe techwicalsupport | needed

PreqD | was inegrated nfo the depariments communty

PregiD | mproved my sy o communicate nformaton efecively o dverse
audences

preq T undersood the required standard for the thesis

Preat I had opportunites o develop professionsl connections outsid the
universiy secor

Preqt2 | was able t organise good access to necessary equipment

Pregt3 My supenvisor(s) provided addtonal nformation reevant o my fopic:

pregte | developed my siils in rfical anlys's and evaluation

Dreals | was satsfed wi fne thesis sxamination prosess.

preateThe depariment provided opportunties for .t become nvoived i the
broader research cuture

preat? I was gven good guidance i topic selection and refnement

DreqlE 1 had Good cosss fo computing facites and senvces.
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preqa2 1 apportuity 1 work on researchproer wihbusinsses.
Govemments, commuriiesor argaisaions sz e trversf secor

preqt Funaerstoa he requrement of e xaranation

Preais | devloped my understandng of research fegrty (.. igour, e,
ransparency, ainaing he contouin of tnds)

preq2D Iimproved my abiity o pan and manage my ime eeciuely

Do My Sopentaos) oV el e o Drogrese

Dreq22 A 0000 seminar program forposgracuse sudens was provided

Preczs e reseach evionment e epariment o ooty shmited my work

Preq2s | receved good idance i my Heratre sareh

Pracia. | Gune cantence = ading and mloancng oiers

Preqzs The examinstion o oy ihesi was complted i  ressonable fime

Freci A s resu of my resear. | el conidnt oot taking uniamiar

ems

src7 Trete was spropise nanci support o researc acivies

Preq2E  Overall 1 was satsed wih th sty of my igher degree research
Cipenans

(RESPONSE FRAE)

Strongly disagree.
Disagree

Neither agree o disagree
Agree

Sirongly sgree

jany

INTROB  Now. a couple of generalquestions about your <course>.
*PROGRAMMER NOTE: DISPLAY NEXT TWO QUESTIONS ON THE SAME SCREEN

fan)

BESTASP  What were the best aspects o your <course>? Please note, aspects could include things
ke the course content, teaching or assesamens.
1. (verbatim text box)

o)

IMPROVE  What aspectsof your <course> were most n nsed of mprovement? Flease note, aspects
o nclude thing e he course conten, teaching or assssaments.

1. (verbatim textbox)
“MESTAVE)

MODULE E: GRADUATE PREPARATION

“(ORKED=1 OR WWOPAY=1 OR AWAYWORK=1, WORKING OR AWAY FROM JOB)
FORMREQ s a <FinalCourseAFinalCourseB> or Smiar quakfcaton & formal reqirement for you
1 do your curentob?
Loves
2 N

“(ORKED=1 OR WWOPAY=1 OR AWAYWORK=1, WORKING OR AWAY FROM JOB)
‘QUALIMP To what exient s imporiant o you t have a <FinalCourseA/FinalCourseB>, to be
abietodo your job?

Notat al mportant
Not trat mportant
Faiy mportant
important

Very mportant
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“(ORKED=1OR WWOPAY=1 OR AWAYWORK=1, WORKING OR AWAY FROM JOB)
(CRSPREP Overal, how well didyour <FinalCourseAlFinalCourseB> prepare you o your job?

Notat,
Notwel
e

Verywel

Dot know  Unsure.

*PROGRAMMER NOTE: DISPLAY BESTPREP AND IMPPREP ON THE SAME PAGE

“(ORKED=1 OR WWOPAY=1 OR AWAYWORK=1, WORKING OR AWAY FROM JOB)
'BESTPREP What arethe min ways hat < EX0BCTXT > prepared you for smpioyment i your
organisaton?

T (erbatmtextbon)

“(WORKED=1 OR WWOPAY=1 OR AWAYWORK=1, WORKING OR AWAY FROM JOB)
IMPPREP Wht arethe min ways <E306CTXT> Gould have batier prepared you for emplaymentin
your orgarisatont?

T (erbatmtextbon)

“PROGRAMMER NOTE: DISPLAY FSBEPREP AND FSIMPREP ON THE SAME PAGE

*(FURSTUD =1 OR 2, IN FURTHER STUDY)
FSBEPRER Wnat are the main ways that <E300CTXT> prepared youfo furher stucy?

T (erbatmtextbon)

“(FURSTUD =1 OR 2, IN FURTHER STUDY)
FSIMPREP Wnat e the main ways <E208CTXT> could have bter prepared you for further sicy?

T (erbatmtextbon)
“TMESTAVE)
MODULE F: ADDITIONAL TEMS

“PROGRAMMER NOTE: ALL SAMPLE VARIABLES RELATED TO ADDITIONAL ITEMS ARE
‘OUTLINED IN THE ADDITIONAL SAMPLE REQUIREMENTS SPEC HERE.

Department - Postgraduates

o
Intinroa And row some specifcs about your*(F STUDENTTYPE=1, DISPLAY: <courselprogram>.
IF STUDENTTYPE=2, DISPLAY: <postaraduate research>)

oy
‘OSSTUDY  Did you underiake any study during your (F STUDENTTYPE=1. DISPLAY: Scourse>IF
STUDENTTYPE=2. DISPLAY: <posigraduate research>) outside of Ausvala (e

Student exchange or sty abroad?)
Loves
2 N

3 Notappicatle
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“(STUDENTTYPE=2, POSTGRADUATE BY RESEARCH)
INTERN  Did your <FinsiCourseAFinaiCourseB> inchde anitership companent?
Loves
2 N
3 Donthnow

“(STUDENTTYPE=2, POSTGRADUATE BY RESEARCH)
INTLEARN. Did you paricpate in ohertypes o work-nfegrted leaming (e.g. lacemens,
practiums. consutancies, ndusiy research pojects) 3 par of your

SFiralCouseATnalCouses>?
Loves

2 N

3 Notappicable

*(STUDENTTYPE=2, POSTGRADUATE BY RESEARCH)
TRAINING  Did your <FinalCourseAFinalCourse8> include raining in

(STATEMENTS)

Pgresinki1PA Intellectual poperty awareness.
Paresinki0JEUSMAN  Business mansgement
ParesinkiOUENTPNR  Entreprencurship

(RESPONSE FRAVE)
Loves
2 N

3 Donthnow

*(STUDENTTYPE=2, POSTGRADUATE BY RESEARCH)
‘COFUND  Was your <FinaiCourseAlFinaiCoursef> oty supenvised or co-funded by an indusry
pariner? Pleace seect al that pply.

(MULTIPLE RESPONSE)

TWOINTSUP. Yo it was oty supenised
2COFUND.  Yes it was oo-fundea
INOISCE. No(EXCLUSIVE)
4DKISCF.  Don't know “(EXCLUSIVE)
“TMESTAVE)

“PROGRAMMER NOTE: ADDITEMFLAG =1 DEFINED HERE

“(ADDITEMFLAG=1, HAS ADDITIONAL ITENS)
ADDITEMINT e folwing ems have been includec by <E30CTXT> to gsther esdback from
recent graduates on fsues Important o ther nsttuton.

MODULE G: CONTACT DETAILS.

o
(CONTACT In: couple o years’ime. we are undertaking  follow up survey with graduates o see
ow ther careér s developed
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oy

#GOS-L

0 you consent i being nvted f paripate in this imporant fuure research?

For further informaton on the survey please ol here (ink o
ips it ausurvey-paricipantsigos--partipants).

Loves
2 N

‘CONTACT2 The Department of Education is undertaking some research nfo why graduales chose to

aw
AL

study it <COURSE>. Do you consent o being contated in fure o partipate i s
Tesearcn?

Loves
2 N

0 you consent o your contat informaton being passed on o your nsfufon for them
wpdate your detas?

Note: SE306CTXT> may invite you o partipate i other research and icusty activites

depending on your curvey responses. Examples include alumn and advancement
opportuites, conaulaion on ew an exising courses, scorediation 36iies and
atucnt placements. Goniact nformation il o be shared outside of <E306CTXT>

witboutyour express consent.

Loves
2 N

*(CONTACT=1 or CONTAGT2=1 or ALUMNI=1, CONSENT TO RECONTACT)
EmailEMAIL “(DISPLAY IF ONLINE) We wouid iketo make sure ll yur coract inormaton s up to

date 15 the email address below a permanant emall address hat we can use n he
foure?

Emai adoress: <email acress>

1. Permanent ema address is s sbove
Enter new permanent emall address (vrbatim text box) PROGRAMMER NOTE:
Kickbon valiaaton recured

3. Donithave a permanent email address

4 Do ot wish t e resontacied by e

*(ADDFLAG=1 AND (CONTACT=1 OR CONTACT2=1 OR ALUMNI=1), ADDRESS SUFPLIED AND

‘CONSENT TO RECONTACT)

ADDRESS Tne postaladress we have for you's:

<add1> <ad2> <add®>
euborb> <state> <poode>
country>

s tis comect?

Loves
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2 No’(DISPLAY AND EDIT ADDRESS ONE FIELD AT A TIME WHERE
NECESSARY)
3. Do not wh o be contacted by post

*(ADDFLAG=2 AND (CONTACT=1 OR CONTACT2=1 OR ALUMNI=1)). NO ADDRESS SUPFLIED
"AND CONSENT TO RECONTACT)

ADDRESS?2 We do not have any posta informatin provided fo you. Would you ke f update your
postal detais?
Loves
2 N
3 Do notwish o be contacted by post

*(ADDRESS=2 OR ADDRESS2=1, EXISTING ADDRESS INCORRECT OR WANTS TO PROVIDE
FOSTAL INFORMATION)
UPDATEDPOSTALINFO Flease update your postal nformation:

*PROGRAMMER NOTE: PREFILL EACH FIELD WITH EXISTING ADDESS INFORMATION.

Address e 1.
RO i bon>

Address e 2
<ADDZ text box>

Adress i 3
ADD3 text bon>

Suburt:
<SUBURS textbox>

State:
SSTATE text b

Posteode:
<PCODE textboe>

Gounty:
<COUNTRY textbox>

*PROGRAMMER NOTE: SURVEY IS CONSIDERED COMPLETE AT THIS POINT

“TMESTAVE)
oy
o ‘Wouid you ke to be noffed via emailwhe the natinal dta i released on the Qualty

Incicators for Learing and Teaching (QILT) websie?

“(F (CONTAGT=2 AND ALUMNI=2) AND Gé=1, DECLINED FURTHER RESEARGH AND ALUMNI
AND CONSENT TO RECEIVE RESULTS)
NTPEMAIL Wht i the bestemai adressto s the nctifcation o2

<emai

1. Address as sbove
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2 Enternew emsil address

“((PERIOD=1 OR 2) AND DATE<= 27 MAY) AND PRIZE_SCOPE_FLAG=), PRIZE DRAW OPEN
AND AGED UNDER 12 YEARS OR AGE NOT KNOWN ARD INSTITUTION IN SOUTH AUSTRALIA)
PRIZEU18SA _Parenta consent s requred by the Souh Austraian Govemment forpersons in South
Ausiraia aged under 18 years o be amered infothe GOS prize draw. Terms and Gonciions o he
'GOS prize draw are pubished 1=

D0 you have parentl consent to be entered n the GOS prize draw?
Loves
2 N
3. Notappiiatle, 1 am ot aged under 15 years and in South Austalia

*PROGRAMMER NOTE: IF PRIZEU1ESA=1 OR 3 UPDATE TO
PRIZE_SCOPE_FLAG=1 IN SAMPLE.

*PROGRAMMER NOTE: TRANSFER THOSE ELIGIBLE FOR BRIDGE (ESSINSCOPE=1) TO ESSx.
o8

“(ESSINSCOPE=2. NOT ELIGIBLE FOR BRIDGE)
D

“(DISPLAY IF ONLINE)
“Thanik you foryour responses.
Please cick Submit 1o fnlse your survey and berediected o our homepage.

Everyone's experiences ae dierent.if the questions in tis survey have raised anyting
hatyou would ike support for.you coud conact:

+ Beyondslue on 13002246 38

+ Lisingon 131114

“nsTITUTION2=2)

TERM
“(F ONLINE) Thariks or taking the fme f sart the Graduate Outcomes Survey. You
may Bl be cigii 1o provil fectback on i <E30BAIEI0BE> for <ER0BCTXT>
fhroughthe GOS. I you are unsure about hese <course> detals or would ke o check.
your iy fo he GOS survey, pease confac o= rcerie corm 21 oroall 1600 085
Be.

“TMESTAVE)

*(EM1=1 OR 2, WANTS TO COMPLETE ONLINE AND PROVIDED EMAIL)

TERM1 Thank you so mush fo being wiling o take part i the survey. you il eceive the survey
viaemail i he next houror 5o, Your feedback piays a sgnfcan rle in enhancng
Ausiralian higher educaton.

“(NTRO=5 OR INTRO2=5, LANGUAGE DIFFICULTY)
TERMZ  Noworie, thanks very much fr your help anyway.

“ALLTERM)
Detaied outcome Summary outcome
T suBwiT Gompsied nferview. intervew
INTRO=30R | Household refsal Retusal
INTRO?:
T [ NTRO=4 OR | Respandent rfusal el
INTRO2=3
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4 [IWTROSSOR | Language oty Ciher conacts
ITRO?:

5 ORZ | Agreed i compiste onine ther cotacts

6| INSTITUTION2=2 | N at nstuon - Wrong infs ‘Sorcen outs

7 aer Teminated midway. Contacts
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